a = = dy a (% S v =
wqmﬂssummﬂau’taLaan%awamnm%mﬂﬂwaua

LNBNSWAILNEIUUSTAUNNINNTNANAAINAINADINTYBIE T
Tulngnaiiias J9uIaneqlns
Decision Making Behavior on Hand Woven Cotton Product Purchasing
for Marketing Mix Development According to The Needs of

The Buyers in Muang District, Chiang Mai Province

) a ¢l o o ¢ caa £ A a ¢ a 3 a s a q
’sjmﬂi’l Uﬂ‘u?jﬂliim‘\]ﬁl‘i , IJUUN WIAIINGTT  931VY NDIUA LA newen WALNIIUU
1 . 2
Supattra Pansuvannajit, Ratthanan Pongwiritthon™,

Teerawish Thongnil3 and Krittiya WongtavavimamL1

M anruimsgsitazAaUmans aminendomaluladsusanadiuun

> ASNATINTINSIS e

e Faculty of Business Administration and Liberal Arts, Rajamangala University of Technology Lanna
> Royal Thai Navy Military Police

*Corresponding Author. E-mail: dr_tok2029@hotmail.com

2 1
unAngs
mMyIeiynUseadimonsuimginssunisindulawazdiulseauninisnaiafiinaseide ndonandnainiieg
vefauazuwInNMIiwduUsraumansaaandndagiiihevelenuniudesnisvedeluundunailes Jwmin
a | v 1% A Y ' ° Y o vao A '
el Fansnvswdeyalaglduvuasuniu nmsidendusiegisainnisimunlaifisiuau 200 A TH3Ensidendu
o v = . a4 X o X X X Bya o ey o
fMotnuuiudy nansivenuin weinssulunisidendeiondode n1stelundazassliiu 2 61 alda1emds 300-600
vmsienss Fauioldiadlulonatudidneineg dmlssaumanisaainlvinaudAgluiundnduginiisuuuvaisn du
FIAWANFAUTUAMAIN FUTBINNTTATINUIBTILARIEUAINY Lazaun1sduasunIsnain daaeilaldgnd

o o o

WML sEaunInsaaandaiasiiidenedoionnudsBulided 1. ndadugiasiisuluuaenuussg

fudifiansnu 2. susadesnugauiuaunmusdiloitheneiie finagnsnisansna 3. Autemansindmineiu

UUARIAUAIAII) LAZNITIARNLAIIU 4. ATUNTAIETUNITIATR WUNSLAINTa LNtz SUUAsUALRUAT

Adfgy : waRnssu nssndule dihevedls



Abstract

This research aims to explore the decision making and marketing mix factors that affect the purchasing
behaviors of hand woven cotton products. As well as guideline for developing marketing mix strategies of hand
woven cotton products according to the needs of the buyers in Muang District, Chiang Mai Province. Data was
collected by using questionnaire as a research tool and sample size of this study was 200 respondent with
Convenience or Accidental Sampling technique. The results shown that customers bought less than 2 pieces and
spent between 300- 600 baht per each purchase which they would bought products for special occasion. In
addition the result in term of marketing mix factors also indicated that products should be well designed, price
should be set in accordance with the quality of products, channel of distribution should emphasized on
exhibitions, and promotion perspective: sell representative should take care customer closely. Guidelines for
developing marketing mix strategies of hand woven cotton products for sustainability were as followed 1.
Products and packaging should be more attractive, 2. The price must be reasonable and match with the quality
of the hand woven cotton product, 3. The distribution channels should focus on the various trade shows and the
booth at the trade shows should be well decorated, and 4. Promotion should emphasized on Gift With Purchase

(GWP) and products exchange policy.

Keywords: Behavior, Decision Making, Hand Woven Cotton
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funsnan 1nwnIng mstimsnunguiduuds mmmeaadesuedagliiusieiaunats waglimslinedsndui

dymniinszeze vliAaaudslseunmnisean
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Abstract

The aim of this research to analyze the supply chain of lady finger bananas and find
guidelines for improve supply chain management in Chantaburi province. The researcher study
with related person who work in supply chain from upstream to downstream by using analysis of
supply chain management that to search a related person of supply chain correct. The finding
way to solve supply chain improvement of lady finger bananas. The researcher used value chain
analysis theory that applies to adaptation. The result of this research found the chain of lady
finger bananas in Chantaburi province included banana growers, cooperative, middle man,
merchant exporters, domestic trader and foreign trader. The guidelines for improve supply chain
management of lady finger bananas in Chantaburi province that analyzes by the supply chain. In
production part, growers should care more the quality of bananas because if they found sooty
mole disease, it makes the weight is not standard that the value of the bananas and income of
grower will decrease. The grower should have the plan to produce product off-season to get
higher banana prices. In marketing part, grower should have strong integrations, find markets that
are not through middlemen and do not make long-term contracts Chinese traders because it
causes market disruption.

Keywords: Supply Chain/ Value Chain/ Dainty Banana
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ABSTRACT

This study was aimed to the assessment of efficiency of Internal control based on COSO framework: A
case study of finance division of Mueangkao Municipality, Khon kaen Province. The concept of COSO comprises
of five elements; Control environmental, Risk assessment, Control activities, Information and communication and
Monitoring. The samples used for this study consisted of twenty-six participants nominated from five Divisions
within the organization; Finance management, Statistic finance, Development revenue and Revenue collection,
Taxation mapping and property registration and General Administration and Procurement. The questionnaires
used as an instrument for the data collection were separated into three parts as follows; 1. Personal information
of the participants. 2. Participant's opinion about the internal control system of finance division of each divisions
based on COSO framework as described above. 3. The additional suggestion or recommendation from the
participants over this management system for further development.

The statistic used for data analysis was included Frequency, Percentage, Mean, Standard and Deviation.
As the result of this study, it could be concluded into three points as follows; 1. In overall, based on COSO
framework, the level of efficiency of the internal control system of finance division is average; the information
and communication and control activities are in the highest level compared with the others. 2. Should considers
on five divisions separately, it was found that the Development of revenue and revenue collection and Taxation
mapping and property registration are the highest efficiency, meanwhile the rest is only in average level. 3. Based
on this study, it is recommended that the Director or Manager of each division should have the proper policy or
new standard to be used for managing and developing of their internal control system, especially the division of
General of Administration and Procurement, Finance management and Statistic finance respectively. This is to

improve the quality and efficiency of the public finance management system in the future.

Keywords: Internal Control based on COSO Framework , Evaluation of Efficiency , finance division
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Abstract

This research aimed to study the relationship between supply chain management strategies and
competitive advantage case study of food One Tambon One Product (OTOP) in Chiangrai. Population in this
research was 110 entrepreneurs food one tambon one product in Chiangrai. A questionnaire was used as research
tool. Statistics used in analyzing were Percentage, Mean, Standard Deviation, and Correlation Analysis. The results
showed that supply chain management strategies in terms of planning, procurement, production, and
transportation had positive relationship with competitive advantage of food one tambon one product in
Chiangrai. The results could be used guideline for planning and developing of supply chain management

strategies to create competitive advantage for business of one tambon one product.

Keywords: Supply Chain Management Strategy, Competitive Advantage, One Tambon One Product
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surwdeya nguiegisie flivinmssuimsidanudosnislivinssuimsdidnnsednd (E-Banking) d1uau 400 Ay
nsdusegrsuuliendeninuinazidu (Non-Probability Sampling) laeld3SUndy  wazinsizsiedfdenssaun
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E

wwanslunsiausazsulsnsusnmsswinsBiannsedng (E-Banking)

Addsy: Ann1muIn1s niseensumalulad nisaslalduinis swinsBidnnsedng

Abstract

The purpose of this study aimed to describe the factors that related on E-Banking service decision
through internet network of in PhraNakhon Sri Ayutthaya. The questionnaire as a tool to collected information
400 participants are consumers who have use E-Banking service, non-probability sampling by accidental sampling
and analyzed by descriptive statistics and analytical statistics. The result found that technology acceptance
(include Credibility, responsiveness, privacy and access) and service quality (include Credibility, responsiveness,
privacy and access ) have related on intention E-Banking service through internet network of consumer in
PhraNakhon Sri Ayutthaya province at the level of significance 0.01. The outcome of study should be guideline to

bank development E-banking service.

Key word: Service Quality, Technology Acceptance, Intention Service, E-Banking
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Abstract

The purpose of this study aimed to find the factors that related on decision to use online booking
service in PhraNakhon Sri Ayutthaya province. The questionnaire as a tool to collected information by using
simple random sampling 400 participants are consumers who have use online booking service room and analyzed
by Pearson’s Correlation Coefficient. The result found that marketing mixand experience have related ondecision
to use online room booking service. The outcome of study should be guideline to online booking a movie ticket

development and establish competitive advantage in business.

Keywords : Marketing Mix, Experience in Staying ,Decision, Online Booking Service
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Abstract

The break-even point and investment return in fish farm of the case study: Climbing perch farming in
Manop farm, Mae Lao, Chiang Rai. The research objective aims to analyze the break-even point and investment
return in the fish farm. The using of information system created for planning and managing effectively. In term of
application development by using Microsoft Visual Basic application and Microsoft Office Access to store database
that’s able to contribute the data. To provide application properly such as fish storage, fish feeding information
and other expenses included the investment return of the fish farm. In this research used structured interview as
a research tool to measure the demand of system design before and after that. From the result found that the
use of system satisfies to the fish farm owner. And the break-even point and investment return in fish farm are
suitable to apply in Manop Farm, Mae Lao, Chiang Rai.

In conclusion, the break-even point and investment return in fish farm that’s able to help the farm
owner capably. The system is able to provide basic information of fish farms and analyze the break-even point

and investment return that provide for planning and managing in fish farm efficiently.

Keywords: break-even point, investment returns, investment, fish farm, break-even point and investment returns
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Abstract

The objective of this research was investigated the high levels of leucaena seed meal in concentrates
for the Japanese quail. The completely randomized design (CRD) was used for the experimental design by
sampling the seven days age of 180 birds and separated into 4 groups. Each group had 15 cages (replications) with
3 birds in each cage. Each group of birds got the 4 different concentrates formulation. First formula was no added
with leucaena seed meal as control. The second, the third and the forth formula were added with leucaena seed
meal for the percentage of 10 20 and 30, respectively. The preliminary feeding for 7 days was used in order to
let the birds were familiar with their experimental food and the data was collected when the birds were 15 days
of age. The period for collecting data was 24 days. The result found that the first group of birds had increasing
average weight, average daily gain (ADG), feed intake and feed conversion ratio (FCR) which was the best condition
for bird feeding whereas the forth group was the worst condition. The every average value in each group for this
study, The ANOVA was investigated and every group had the statistical significant difference (P<0.05).The first, the
second, the third and the forth group of birds had the increasing average weight equal to 87.64, 57.04, 42.04 and
26.06 ¢/bird/day, respectively. Feed Intake was 18.09, 14.69, 11.43 and 10.85 ¢/bird/day, respectively. ADG was
3.74, 2.37, 1.75 and 1.08 g¢/bird/day, respectively. FCR was 4.91, 6.34, 6.88 and 10.82 respectively. The feed cost
/kg gain resulted that the first group of birds had the lowest cost whereas the forth group had the highest cost
( 90 baht comparison with 140 baht per 1 kg gain) (P<0.05). The result indicated that adding more than the
percentage of 10 leucaena seed meal in feed for the Japanese quails was not suitable for the production

performance and lower cost.

Keywords: Leucaena seed meal , Japanese quails
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Abstract

The purposes of this research aim to understand the business culture of Thai entrepreneur in the
context of the Culture of Laos and to get the appropriate model development guideline for cross-cultural
management of Thai business in Laos. The population and samples are the Thai entrepreneurs who operate their
business in the Lao People’s Democratic Republic with their pleasure in cross-cultural management of their
entrepreneurship. The Nonprobability sampling and Purposive sampling techniques are used with 20 samples. The
results show that the 5 Cultural Dimensions of Geert Hofstede in overall are at a low level (X = 2.76, SD.= 0.69)
which include Power Distance Index, Individualism vs. Collectivism, Masculinity vs. Femininity, Uncertainty
Avoidance Index, and Long-term Orientation. While the cross-cultural management in overall is at a low level
(X= 267, SD.= 0.83) which include awareness, understanding culture and cultural differences, the ability to work
under the differences situation and environment, and the compatibility of the organization. The appropriate
model development guideline for cross-cultural management of Thai business in Laos should focus on; 1.) the
ability to speak Lao, 2.) the attitude toward cultural difference, 3.) the promotion of foreign trade in both the

public and private sector, and 4.) get involved with charity.

Keywords: Cross-Cultural Management, Thai Entrepreneur, Culture of Laos
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Abstract

This research aim to first, investigate marketing mix’s factors and identity of Chiang Mai. Second,
guidelines for tourism development for Chinese tourists to promote tourism in Chiang Mai. The results shown
that Chinese tourists gave a rate of importance to all aspects of the marketing mix’s factors at high level (X =
3.80, S.D. = 0.62); which can be categorized into each aspect as follows: in terms of product (X= 3.74, S.D. =
0.80), in terms of price (X = 3.75, S.D. = 0.81), in terms of place of distribution (X = 3.70, S.D. = 0.71), and in terms
of promotion (X = 4.00, S.D. = 0.95). The perception towards identity of Chiang Mai in overall was at a high level
(X= 354, SD. = 091). In terms of social identity includes tourism, natural resources and environment, and
economic. In term of Uniqueness or Chiang Mai’s identity include the tradition, history and lifestyle. The
guidelines for developing the marketing mix’s factors and identity of Chiang Mai that affect the travel of Chinese
tourists in Chiang Mai tourism promotion should emphasized on: 1) In terms of product, it should represent the
uniqueness of culture, tradition and local arts. 2.) In terms of price, it should be appropriate to the benefits and
affordable for tourists. 3.) In terms of place, it should be settled in vary locations in order to provide
conveniences for tourists. 4.) In terms of promotion, there should advertising via media for the specifically
targeted countries by public relation networks from both public and private sectors. 5.) It is important to
encourage staffs of all tourist attractions and all enterprises to improve their Chinese to be able to communicate
with tourists. 6.) In order to develop the identity of Chiang Mai, it should develop the uniqueness of its identity
and also apply to the contemporary identity to be outstanding y while still inherited the identity which would

contributes income of the local community members.

Keyword: Marketing Mix’s Factors, Identity, Chiang Mai, Tourism Promotion
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ABSTRACT

This study aims to investigate first production processes and marketing of local woven textile from
traditional Lanna tribe (Tai Lue) and consumer behavior. Second, to study development tendency of local woven
textile from traditional Lanna tribe (Tai Lue) at bann Nong Bua. Exploratory research was adopted to this study.
Structured interview was used as a research tools to collect data such as questionnaire and interview. Sample
size of this study were 20 members of local woven textile (Tai Lue) at Bann Nong Bua and 200 consumer who
bought local woven textile by using purposive sampling method. Several descriptive Ostatistic were applied i.e,
frequency, percentage, mean, standard deviation (SD) and and Inferential Statistics were t-test.

Result indicated that 18 of 20 members of local woven textile (Tai Lue) at Bann Nong Bua had looms and main
raw material was cotton thread which major patterns design of woven textile were Lai Nam Lai and mix of Lai
Nam Lai and spider. Main feature of product was quality that were thin and tight. Villagers selling woven textile as
additional income. Selling places were at Nong Bua village and provincial exhibitions. They also took made to
order jobs and price was depended on difficulty of pattern designs. However, it was high cost of production.
Majority of consumer was female who were between 31-40 years old. There were government officers. Additional,
it found that respondents gave a rate of “much agree” to factors that affect to their purchasing decision of local
woven textile (Tai Lue) were first beauty of traditional pattern design (X= 4.05), neat of woven textile (X= 4.02)
acceptable and well known origin (X= 4.00), Development tendency of local woven textile from traditional Lanna
tribe (Tai Lue) at bann Nong Bua were first, to maintain old customers and develop patterns design of woven
textile for serving new market segments. Second, to acknowledge customers about important and value of
traditional Lanna tribe (Tai Lue) by telling the story of traditional textile weaving processes. Finally, to expand
target market by promote the use of traditional woven textile in daily life or special occasions. Result of
hypothesis testing by using t-test of significant found that product factor i.e. source of product be admitted and
uniqueness of the local traditional pattern were significant factor affecting buying behavior in different gender at

0.05 level of significant, it can be concluded that female (X= 4.21) had higher mean score than male (X= 3.87).

Keywords: Marketing development, Consumer behavior, Traditional woven textile (Tai Lue)
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ABSTRACT

This study aims to investigate demographic information difference and relation of marketing mixes’
factors that affect purchasing decision making of traditional Lanna products from woven textile of tribe (Dara
Aung) case of Ang Kang Royal Project, Fang District, Chiang Mai Province. 400 questionnaires were used as a
research tools to collect data with reliability of Cronbach's Alpha Coefficient) was 0.87. Several descriptive
Ostatistic were applied i.e, frequency, percentage, mean, standard deviation (SD) and Inferential Statistics were t-
test, F-test and correlation analysis Multiple Regression Analysis (MRA). Result indicated that first, majority of
respondents were female who were single, age between 30-49 years old and had bachelor degree. There were
government officers and earn 20,000 — 29,999 baht per month. Second, it found that respondents gave a rate of
“strongly importance” to marketing mix’s’ factors that affect to their purchasing decision traditional Lanna
products from woven textile of tribe (Dara Aung) was product perspective especially on beauty of traditional
pattern design(X= 4.89). Promotion perspective especially on describe product’s detail on website or social media
(X= 4.75). Channel distribution should be vary and accessible (X= 4.62). Price should be standardized (X= 4.49)
respectively. Third, consumer also gave a rate of “much importance” to others factors such as brand image had
to be easy to recognized (X= 4.03). Brand royalty brand should be reliable (X= 3.68). Confidence and Centrality,
satisfactory with information provided by members of local woven textile (X= 4.44). Fourth, purchasing decision
making of traditional Lanna products from woven textile, consumers gave rate as strongly importance as X=
4.46). which consist of vary and quality of products. However, price standardization could not satisfy their needs.
Majority of consumer search product information from Search Engine Media (SEM), Social Media, and OTOP
promote website. They also consider on uniqueness, quality and satisfactory on products respectively before
purchased. Fifth, result of hypothesis testing shown that (1) There was significant different between demographic
information classified by occupation, status toward average level of important of purchasing decision making of
traditional Lanna products from woven textile at 0.05 level. (2) Marketing factors in term of product channel of
distribution and promotion and others factors such as image and brand loyalty were high related to purchasing

decision making of traditional Lanna products from woven textile at (R) = 0.84

Keyword: Purchasing Decision Making, Traditional Lanna Products, Local Wisdom of Lanna, Da-Aung (Pa-laung)
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ABSTRACT

Creating brand loyalty was one of important marketing strategy that able to enhance sale volume,
premium price ability and customer retention. Therefore, aims of this study were first, to explore value and
identity of product that affect brand loyalty of consumer towards “CHIANG MAI BRAND”. Second, to explore
product identity that affect “CHAING MAI BRAND” products. Sample size of this study were 400 people who
bought “CHIANG MAI BRAND” products which determined by non-probability sampling by using Purposive
Sampling Technique. Questionnaire was used as a research tool for collecting data with reliability (Cronbach's
Alpha Coefficient) was 0.92. Several descriptive statistic were applied i.e, frequency, percentage, mean, standard
deviation (SD), correlation analysis by (Pearson product-moment correlation coefficient: r), and Multiple
Regression Analysis. Result indicated that majority of respondents were female who single which age between 30-
49 years old. They had bachelor degree and were private officers who earn 20,001 — 30,000 baht per month.
Basically, They purchased food and healthy products by themselves for 11- 15 times a month and spent 1,001-
2,000 baht at each purchased family used because trust in quality, non-toxic, and hygiene and freshness of
products. Result of hypothesis testing indicated that satisfactory of brand identity of “CHIANG MAI BRAND” had
relationship with brand vale of “CHIANG MAI BRAND” especially in term of (indicated to social value, emotional
value, and economic value). In addition, it also shown that satisfactory of brand value of “CHIANG MAI BRAND” in
term of (indicated to social value, emotional value, and economic value) had relationship with brand loyalty of

“CHIANG MAI BRAND”.

Keywords: CHIANG MAI BRAND, Brand identity, Band value, Loyalty
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