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Study and Design Easy Chair Set From Leather Scrapes
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Abstract

This project was the studies and design a set of relaxing chair from leather scrap. The samples of
population consisted of 44 students who are over 15 year-old and live in Ban Tak district,Tak province The
statistics used mean (X ) and standard deviation (SD) to analyze The findings were as followings: the samples
preferred free form shape of furniture (X = 4.80) they liked the dark brown and light brown earth-tones (X =
4.25) they preferred the combination of dark and light brown scraps (X = 4.25) the structure shouid be an MDF
wood light-weight, strong, and long life time (X = 4.43) They preferred a suitable size, easy to maintain safe
and long life time, and not pollutiong (X =4.50) The results of this study showed that the shape of the leather
scarp chair were interesting and gorgeous. The usability was comfortable when we sit. In addition , these chairs
were appreciated with the people who want to relax because we designed for human ergonomic. Furthermore,
this study isn’t just benefit for one person but it can help the world to reduce global warming and reduce the

amount of garbage.

Keywords: Global warming, easy chair, leather scraps
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Abstract

The public management is Management or organizational management which necessary to use science
to management. The development of the Organization to fulfill the goal. Therefore, the principle so modern
management as strategy. At the same time it brought in Buddhist principles mixed and applied to the
management principles

The success of the management of the public sector organization based on the principles of Western
management. Requires administrative access to management science support organizations to enhance energy
performance manage .The effectiveness of human resources development-(person) of the enterprise and
continued success in the management of government organization according to Buddhist way. The Executive
Agency must present coming of governance in Government colleague. There is encouragement in the work of
colleagues in all parties. A good relationship with generous assistance to aid groups with people in the

Organization have mercy arena here is committed for the benefit of the Organization as a sacrifice voucher.

Keywords: The public management, Buddhism, Principles
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Abstract

The purpose of this research were 1)develop moral teaching manual of the Tripitaka 2) Study the
sitification using the moral teaching manual of the Tripitaka 3) Study the result of the moral teaching manual of
Tripitaka.Samples group in this research included 30 persons. It received from an intentional section by 3 temples
(Wat Sundok, Wat Srisoda and Wat Taluk). Each temple consisted of1 abbot or, the abbot’s deputy, 5 monks or
novices, 1 temple’s warden or temple’s committee and 3 leaders of the village or the villagers. The instrument
consisted of 1) the 28 lesson plans (Vinaya Pitaka, Sutta Pitaka, Adhidhamma Pitaka) 2) the formal interviewing
3) the guestionnaires. The data analysis by standard diviation and content analysis.

The research results found that 1)The development of moral teaching manual of the Tripitaka was
related with each lesson plan had components with objective, scope content, activities and outcomes, The
participation of community was focus on after sermon ended. 2) The sification usage the moral teaching manual
of Tripitaka the level was at the highest in every parts (£=4.52) excepted the participation between monks and
villagers the level was good (£=3.83) 3) The results usage of the moral teaching manual of the Tripitaka found
that the manual was suitable to follow, beneficial for monks and related with the Vinaya Pitaka Sutta Pitaka and
Adhidhamma Pitaka. The manual’s users weren’t the familiar with the strategic of sermon. The participation of
community should be worked by the community center hub with inculcation in people morals and right

livelihood, preaching dharma and performing for people religious ceremonies from monks.

Keywords: The Development/Teaching moral/manual / The Tripitaka
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Abstract

Currently, the competition of hotel industry in Chaingrai province keeps increasing; therefore, it affects the
investment in same industry. Many hotels in this area have to adapt themselves and create prominent points of
services in order to be an option for visitors who use services. Therefore, the researcher has selected the case
study “Homey Dormy” which is the hotel that provides accommodation for 12 rooms. The prices of room are not
different from big hotels in Chiangrai province. The patterns of service are developed as new services in order to
create prominent points and interesting points for clients such as different pattern of services, launching save and
worthwhile promotion and promoting hotel to attract clients etc. The researcher studied problem from
satisfaction of logistic services which were quickness, convenience, communication and reliability. The information
was analyzed by using analytic induction. The result will be used to improve the quality of services in order to
satisfy clients. The result of satisfaction’s analysis about quickness of services was found that overall was at high
level. The mean was 3.45. The satisfaction of convenience was found that overall was at high level and the mean
was 3.53. The satisfaction of communication was found that overall was at high level and the mean was 3.50. The
satisfaction of reliability was found that overall was at high level and the mean was 3.62. The result of research
and interview were found that the factors that helped business to be successful was complete and thorough
public relations which was supported by concerned institutes such as Tourism Authority of Thailand and
Department of Tourism Promotion of Chaingrai. The prominent points with unique services created first
impression from clients who use the services and can attract more clients in province and other provinces. The
management was made systematically. Also, owner has enough funds for developing Homey Dormy to be always

interesting.

Keywords: Satisfaction, Logistics, Hotel
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Abstract

This study aims to explore Tourists’ behavior and marketing mix’s factors that affect their purchasing
decision making of hand woven products from Lanna Wisdom (Karen) Chiang Mai Province. Sample size of this
study were 400 people who have been consumed premium pasteurized milk which determined by non-
probability sampling by using Convenience Sampling Technique. Questionnaire was used as a research tool for
collecting data. Several descriptive statistic were applied i.e, frequency, percentage, mean, standard deviation (SD)
and Inferential Statistics were T-Test and F-Test (One-way Analysis of Variance ANOVA) The study found that
majority of respondents were female who were age between 22 — 30 years old who had bachelor degree. They
were private company officers and earned 5,001 — 15,000 baht per month. Additionally, most of respondents
purchased hand woven products for personal used and decided by themselves because uniqueness of product
which it indicate to local culture. Also, seller was an influencer for purchasing. They admitted that normally they
bought cloths, spent less than 500 baht for each purchase and bought between 1 or 2 pieces at a time. They
normally purchased hand woven products once in 3 months and expected to have sale promotion. . In addition,
result indicated that the level of agreement toward marketing mix’s factors were rated as much agree for 3
perspectives such as (1) product should maintain culture identity. (2) Price which should be appropriate and suit
with quality of the product. (3) Channel of distribution, shops should be easy to be found and accessible.
However, Promotion, was given a rate as neutral, but producers and sellers should emphasized on providing a

good information related to product to customers.

Keywords: Consumer Behavior, Marketing Mix’s Factors, Hand Woven Products from Lanna Wisdom (Karen)
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Abstract

The purpose of this study aimed to describe the factors related on buying decision through
application LINE of smart phone users in PhraNakhon Sri Ayutthaya province.The questionnaire as a tool to
collected information 400 participants are consumers who have use application LINE and analyzed data by
statistics. The result show that marketing communication and technology satisfaction have related to buying
decision through application LINE of smart phone users. The outcome of study should guideline to online
retailers by Application LINE development operation and establish competitive advantage in online retailing

business market.

Key words: Marketing communications, Satisfaction Technology, Buying Decision, Application LINE
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Abstract

The purpose of this study aimed to describe the relationship between customer centric, service quality
and online booking service a movie ticket. The questionnaire as a tool to collected information, non-probability
sampling and purposive sampling. The 400 Teenages in Phra Nakhon Sri Ayutthaya province are sample and
analyzed by Pearson Correlation Coefficient. The result found that customer centric and service quality have
related on online booking service a movie ticket. The outcome of study should be guideline to online booking a

movie ticket development and establish competitive advantage in business.
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Abstract

The purposes of this research are to study the management for Ban Luang Community Microfinance
Institute and to develop the suitable management for Ban Luang Community Microfinance Institute.

The data were collected by anin-depth interviews and questionnaires. Data were analyzed by
descriptive method.In the analysis of the business environment (SWOT) and the system of internal control,
financial management and accounting found that critical strengths of Community Microfinance Institute is located
in the village, which facilitate communication. The major weakness is that there is no proper system of internal
control.In addition, the regulation of Community Microfinance Institute is not in line with actual practice. It has
developed a system of internal control and financial accounting system. In addition, the Community Microfinance
Institute have usedMBS & MGL programs.Because staff lack computer skills so often caused problems and
mistakes.Therefore, to reduce errors that occur should provide training and skills development of computer. In
addition, the Community Microfinance Institute is managed by a board of directors who are living in communities
where there is a lack of knowledge in the field of financial management .Therefore, it is proposed to provide
knowledge on the management of Community Microfinance Institute. Analysis of the financial condition and Risks
of Community Microfinance Institute. Community Microfinance Institute will have to be developed to achieve

lasting stability.

Keyword: Community Microfinance, Village Fund, Management

umin NIEIUN¥N133ARIND UMY UIURA L YU VY

ningAnisaldugidauiied n.a.2540 Wouwnaw1d w.a. 2544 (@19nuLav18019

Uszwmalnelasunanssnuniaasygiavane
Uszns iliiAakansgnudeliefianingnns
$rvaruvesUszrvudislunifiosas suuy
TuthaaniudgunadesuSuunuiauusemely
FUFY L‘ﬁaLLf’flsufJamﬁﬂqaLﬂiﬂgﬁﬂé’ﬂﬂdn
wazladinsteuinusyyLasugianeriuswes
wszumaLiawszidtegiuUfiReutym
uenantusguialdeanulviesngg fdaesuls
Aansiauiogdeiies Inesjatiunisiamun
ngrusnnguiudidgydalasainisneayu
vyjthunazyusuiiossisnd Wunilslassnsd
fuwrAnlunisduasuliiianisuinisdnnis
nreluguay nandnisaliunisegned
UszdnSninazdmaliiinaiafinisyusuniuun
e liAnmsiannegselies

Tuln.a. 2544 lﬁﬁﬂwﬁmé‘i’j&ﬂamuugﬁm

wavguyudowind Jadussdnisumvuniy

weniguun3, 2546) lneiiulsurgliynnyiiu
Fndanosunythuuazsurudios uazldsuns
InaTINHY N uay 1,000,000 U lagudaz
nesuilldunisdinassiu azgnuimsaulag
ALENITUNITNBY UMY U ULz yuvuliios B
USENOUAIEAILNUVBINANDIANTUTEY IV LAz
Uszanuuluyjthundesuvu Fsdnvagnmsuims
FansfunesuiteliiAansfaumieuitym
AAnTulumrure sz nsuazuAnd iUl
muvusunvesygury lasdrulvgazidunisla
audnnosuluguauiiuiuludannendes
(@3UraUsEYuANENTTUNITNUNY UULAY
yuruiounwnf adeil 12/2508 Fuil 27
WOWANAL 2508) TINILLN HANSALTUNUYDS
nowmuvythutazyuvuduiivmeladuogiamnn
Feganasaunanistiszniituigeieienas

t%

93.85 (Ane byewnn, 2551) 399 bAinnag



WawsUuuvesdnsnemunytiuliduliiyeaa
AN NI, NBIUNLTILAE YL TULIB U
2547 wazimunduanitun1stuguuy (5u1s
vy i) Taessuraldueununely suiaisiile
N1SNEATHAZANNTAINITINEAT SUIATINTIINY
LazsuIANTeRNAY WaLnosmuvgthuiang
wieulunsdndadusunanamty

tunans nyfl 6 dualudswen sune
wi1 dwmdadeddni Wuyuouauinlng &
Usgansiiavun 459 udanndousin 1,366Au
Ingauluguyudlng Usenauandnnynnssy
W v vihausald (zaiae d1le) nswiiiew
Uy Srolwmseulasngduldimsdaianesu
syjtuaulul 2504 Fetaadudunasuiiaundn
250 AW AN159ARNTINAIN 9 LUU N1599UIRY
Faarmeoidiou mslidude Tulligiunemuléiu
nstunzdeulfduifiyanania W, nesu
myjiunazyuyuiios nafouanil 1623037
AMENTINNITVRINDUTRUIAnTUN 1TV ALY
sUuvunsuImsnesuliilussuuuazdonis
duafulunuluyuvuddnnisesuiiu uazislotu
13 ganau 2509 1Fi5uPauinislusduuuves
an1tunsGuuvu 19o9n “an1tunisfuyuwy
Thuviads vl 6 dualndsven” Msuimisau
Julumuszdeudediduresaniunstuguyy
Feuszndanszfoutetsdunisuimanuyes
naaunyU1u uN1TEe 9 Yeean1duNITRY
Usznausie uinisiurdiniiy ruinisduide
Usnsiudrszaansisallne wazuinislouiu
Fenulugurudiulnguilduinig Snviedinng
ATUAYUIINNUILIUAGUDN LU TUIATTOY
du uag suAsiionIsinyAsLATAVNTAl

nsinens MilrandunsRuguudiumas vy

U

= =

7 6 sualuaswen In1siaulekasiuudluuags
JudnlueurandagtuignARurnisusenm

Rur1nUsedn wag Rurinesuning siuyan

Uszunad 17,000,000 uv wagin1slidudedu
Auluyuyy sauyaf1UTENI 14,000,000 UM
(Toya a Yuil 31 furau 2556) waglul 2555
antun1sRugusudiilsaniainnisaniuau
600,000 U A1NEDIUNSAINANIVINTATY
UIM IR TUN S RUYNYUARINTUN IR TN
famnumdeunasdnenmveinules esesdu
MRS YAUINYDLIANTLUDUIAN
1nn1snsavaeuteyaldasiunuiimig
anfunsdugnruiiionaismienisduidne
msdaLiuaznsdnnsegiadussuu szuunis
vIniseuantunisiudelamungan 1y
syifsutavervanttunisiudldasnadesiu
vsunguvu ifin1sdnnisaunisaiuauniely
sruunsdnn1sduandaldsanu yaainsves
an1duN1IRUgHTWIINAN AN ATy Y
AsrUUTITmnzautunsveneddmuns
M133n3TUNIIN1EY M lin1sdaingieau
MaNIRuvesantunsRuldauysaidvinlly
ansnideyalusigruninistiululdlunis

v a

Anduladaasugiala Wesnndiulngissuunis

[

Jan1sfuguuvuguvulaeldarulilaluning

a v ada a

Hodndvasiuuims wazdRuvuinldutuamu

Fruuties nanwmdaymaanan Auide Wi
Medn1dun1sRugLUT IR InIsRLLAY
ludunisineszuuavauntely nstesdu
auideslunisuinns n3anesEuunig
Uimssuyaansiidaeu ssuutyuaznisiu
sfansisgidiunisasmuiesesiunis

v

WUlaluaUuIARaAINNISRIIBSIUNUVDINUE

Y

[

UTM5UVeanTUNTRUYNYY uag Nu3dey
NUNIINYIaeALlulagsIvUIAAA WU
Wedlnd 3ainanuaInnisnaglinisandunu

uATesuAuaTl 1Wun1sAnwisiuiu Feag

' Y a s va v v - <
ﬂai‘ﬁ Lﬂﬂaﬂﬂﬂ'}qllg‘mﬁiqﬂﬂﬁqllLSU']I"\]L‘WE]L‘U‘U



LLu’JV]WQSLUﬂWiWGMUWEﬂLL‘U‘Uﬂ’Tﬁ'U%V’]iQT’LJﬁ

WgaNsoUsunvasantunsRuyuusio by

[

nnUszasA
1. efnwinisuinnsdnnisvesanidy
nsRuynrUdUvaNmY 6 dualvdaven 6une
W3 Jwinledln
2. WleWau1szruunIsUINIsTANIST
wigandmuanTunIRugNsuiUaImY 6

AUALNEIven B 1NBNSY T dnTealn

a = awv A v
HUIAANG HARATINUIINLNY VD

wuAAMANiuUNBI U TULAS
YUY

nosuvyUnuLaryuuiles (nsesudydd

1

=

ﬂamuwgﬁwuaxﬂ;mmﬁad W.A.2547) U809
yuidntumanleusvesizua laesslddaass
Ruganyuliuangdiuuasyuvuiiles uvisagl
aruum dmduiluunawdununyuiouly
yythunazgumuiios iteliostudauauise
lun1suimsdanisiuneanu lnediuuInianis
AtununemunuTE ieUANYNITINITNBINY
st sz guroiand hidensindauay
UIMIN0WUNYUIULAS YYD IUNIUF WA
2544
drdnauneamunydiulagyuyuiies
Wi aldudnniswauinesudy “aadu
n1sRugusy” lngsguialafimuaasiiagiam
sruun1siuiiaduayuiassgagiuiinain
nowmungthuiifiaumsengsuimsmytiu Al
Tonnauszvrvuidnfauvasiuyuededady
dmsuantunmsRuyLy manena aa1dunsiiy
vosyuruiidndetulnenomuny thusassusy
deadieliuinismenisiuiiansansuauas

ANuABINIskivsEsuluguyy Javalonaly

Ansigndanazldusnisnienisiuvesan1iy
M3RwhlY aaringuszasd ndninase 1msgu
wargURUY %dmmzmﬁumﬁﬂamwgﬁwuuag
yuyuiilonarIAfiuainguszasalunis
Fifiunuresantiumaiuguey feil

1. wnasfivesuduifiauiiues Uaense
wasfinamauumuiivnzey

2. unaalunu ionsianasygiauas
‘UiiL‘V]’]ﬂ’J’mLﬁ@ﬂ%@uﬁg\ﬂuizﬁUQﬂﬂa ASISoU
wAZYNYY

3. 1@3Nas 19 Ianng uazalann e
YUY

4. \@Suasntenmeanisdu waglrausne
MANTRUL A

5. Wugudnananisiseudsauiunsim
wisygnakavdsnuyuvu lngfanssuvesanity
AUy

wwrAMatuNsIANIS

RSN 813518 (2546) Lalnadeny
yaen1sdanisadelugd nunedenssurunisi
fuimsuioaieunlugnisussauaduioniy
Wivuigwe1e9Ans lnvendeynainsuasy
NNEININISUITMS FeUsEnoURIEntIfl 4 fu
Fastoluil

1. AN929URU U189 NSN3
ﬁwawuLﬁaiﬁussqmamwuLi’]mmmaqaaﬁﬂml@z
fmuninavinautuegtlsmsnausudiuted
Aentestumnudisavesessnsluewansulng
Tusverdy wazsvovem

2. NFINBIANIT MUEHT NTUND KU

a wva

Ainmualinivuavih g miuyaansvienay
yarafivz i URneluesdnisidunisisudures

nalnlunisunewnuanuludnisudiyaainslu
93AN1sbATUNITHBUNNIEIuTglUg

awdnsananihnnelasnureusazyang



visonquaIUsyaudenndesiugaNd15aves
BIANT

3. 9 Reateaiunisgslannzdiiuas
nvsdearssenineyanalussdnisiiiedasls
29AN15UTIRTRgUsTANAnINARINITIngUIEaeA
yaan1siAensiiuNananveI0IANsIALHIL

(%

wAANISAUATIANA Ay AuALLINAIINIS

[

TaudAnyiuau

4. m3mun el wiinianisdnnis
dmsufuimslunssusdeyaiiiolfidu
snsTaranisvhodluesdnng sy inua
nsieiutiogiudielifunsgu

wuaAMfEafiun1sTyd

WIAS nedr1Ale91(2552) Tidnlleny
“A150RyT” A Aauvaesn1siAuTauTan Judin
$uunuazviagudoyasuiivatuimgnisainis
wswgalusuiiunasudugavineves matyd
fonslrdeyanisnisiiudadulselovinnyana
vangiheuaziiiaulalufanssusumsiiu

=

wuRANEINUITZUUURY

s a o

Fla A5eUSy wazaadnd wandy (2549) lal

v

ANUIEYaesEUUTRd seuulyd Aeszuunis
Jantsiivdeyaniinisdu dulsenaudig
wuuvesy wiotonansre Tuiinnien1sUyd
8URaenIUITAITuAL gUnTaiRnae Aile
thunldlumssaunndeyaifontu nsdiduau
wazn1siuvesianisuidla uwiamdddiundae
Jang iietaeliiinednnig anunsouf i
Sufleglumnuiuinveuvewuliigardluseuas
distausdeyauniyana aeuen gidmiAuades
Aonnstiu wu fReviu 1w uasdiusvnng
Dudu

wunAnigafunisaruauaeTy

ugns Wuggau (2549) lalviaumngves
nsaruauanely mnefis nszuIung Faldsu

n1seanuuulilay AmgnITUNITUIEN HUTns

¥9304An3 InefiinguszasdndniiieliiAnniny
fula egnsaummaunaludosiialud

1. drunsanduanu nrsaauauaielug
nglinisuiRauinussansam Useansua
wAZANAT AIEN1IMAUNTIEMSNEININNUSTAN
UYBIDIANT

2. AMUNITTIBNUNITNINRY TI8UNTBIU
M3ty Feaflanudotiold uazviunanfielny
enuiiiausteyasuma Anunimmizay
dusunsihllddudeyadszneunisinnsan
wazmssindulaniagsna

3. sunsUf TRl dulunw ng szideu
wazulouie n1sUfURNY denndoaniarduly
MuuNUyeld visetemnuaveing vy wleule
ToUsdu se1fov 1ATan3 nFouNuTL Lilo
UasduliliiAanaldenialag 91nn1saztiunis
UFTR Widuluaung sedev weidu

wurAmAgafunihiivazamiuRaveuly
NSUIMINISEU

qund (guvizuni) F1wdns (2547) lalv
agUnihwaganuiuiaveulunisuimsnisiu
Usgnaude 3 Fesdedl

1. AN TRUATIUR NN
medutu fuimsnisiudosdaruanudila
Tudeeineg sl

MIBATILINNITRY

N3l

-MINEINTAUNINITRY N153ANUNITEY
UAYIUNTEUARUAR

2. wihiiudmsaunindviodaassiunu
Feusznouludedeneg suoluil

-MIRTUINITAMNY

-msfinsanmsamuigliauliviueu

-MIVIMITY UMY

-MIUIMIRUAARAETENNINE

—mw%maqﬂuﬁ

-ANSUSTNTAUAIALNGD



3. wﬂwﬁ%’mmﬁunm‘ﬂa HUIMINUNITIRY
asfinudanudilaiFesinendell

-Aa1ANINU

—meﬁunuiwzg’u

UMRIRUNUTTEEY T

“lsuneRutuna

1A39EF U ULAZ AUNURUA ULALAIS
fanuduiussuaiuuraaluy

UszunanauuIfg

A58l uN1558UUNISUSHISTANST
wingauvesan1tun1sugusuidunis
sfiununelimstuwaniefiunsinnisi
Usenoulumen1sINauNLNITINBIANIS LagN1s
gﬂﬁ]mwﬁﬁﬁwﬁv’ﬁmi?%amﬁwdwmﬂﬂa A9

v A

anuaunglaszuuTyINmuncay nasnau

o
v

M3MIUANTEUUNS B AR UM
wazAuiuiaveulumsuimsnsiuiiuseney
TUsemTfinaunun1In3RL WU MATIe
N19N1TRY A159URUALS AITNEINTAING
MY A59RvisunsRuLarIUNsELARuAn
st fiusmsaunsngvidednassiunu wu
NSATUINTAMU N15RAITUINTAIUAETH
ALY NITUSMITNUNYULTEU WIas
RunuszezenulevigRudunalasasiadunu
LATAUURUAMY miu'%miqﬂwﬁmw%mi
dudnunde naenaumniiidanituyuiiioldd
NNTINUHUTIND LU AAIANTTIIY unasdunu
sepvdu nsuisiuanuazmdnnindlagthman
FYINTFNFNUIYTUINITIIUAY UUIAANT
sudununesumythutazgueulieaiewmu
srUUnsUIMIsdansfianzanosani vy
N15RUYNYUTIUTAN vy 6 d1ualuasven

SLNaN51 e iaealvy siald

mATeiieads

Tudlnn winUseiasy (2554) ladnwn
Fnoamvesnsduaadunsiugeuogisdsiu
Uulndiwaiun divades dnedvadndn
FMTARLIT18 HANITANYINUIINITANYN
Anannsnulassairausesnidu 2 A de du
AUNTNaITUNITRUYLTY UAZAIUAMENTTUNIT
#010UNTRUYUYY HANISANYIANEAINATY
1A598 519909811 TN @010 UNITRUYUYY WU
au¥nidneninlunisldusnisluseaudiunans
fdnsnmiuamianudilaisstvaaidu
nsRuguuluseaud wag dAnenmaiunisl
AIUTWAUNINTTUAN99 Yo TUNTRUYYY
Tusgdud nan1sAnyiniulassasneves
AMENTIUNTANTUNTRUYHIUNUI NTUTINT
A0 0 UNTRUYUIUVRIAMENTTUNTT TANEAIN
Tunsusmsauluseaud duanuianudila
AnNsTUNSHANEAlusEAUR uazdnannly
nsfdrusiuivanItunistugusuluseaus
NMSANBIANEAINATUNANITA LU WU
audninisdnGuifisduiidnenmluszdud
d1mfunisgiuuidadiunisniuanas
Fnoarnlunisiduszdud venanianidu

o P a

nsRugusulinulymniidnadise Insiaany

P oA

ATI9EBUNTITNTEAURUN D819 BLT DY LaAIIN

Y

N o v

@01UUN15¥uYNTUIANEAINAIUKNANTS
Adunulusyaun

ins Asgeau (2552) 1@AN®INISUSMISIANTS

3

andunsiuyasuiuvuesdilan vy 1 dua

v W @

nuesdilan d1nednsa Jandade)ll wa

q

AsEnwInUIaatun1sulasuniseeausulu

a A

JEAUA L‘Llaﬁ‘i]']'im’]ﬂ’]iU%M']i‘:]JﬂﬂWiLLEJﬂLﬂU?]EJ

£

A1 3 61U nud Auilasuniseensulnian
AD FMUNTUTISIUYTERRUNULAENSNEINS
Anluforar 91.3 uazteefignsuanufianels

HON1TUSINSIANITHAZ NS IUSNSauTnAnLu



Yovar 89.4 IgywigUassaiinufe vinns
Usganduiusedsdeiosnazinfs vaants
wandsuizeudfuanidunisiudu vinnis
nsrvdeULazUszlunaliildsunisatduayuain
ABUBNIN

nuadnual Awedun (2545) laAnwn
Aneamuazdymlunisdnnisnesunytuly
Jmindeslud nan1sfnwinudl AuenIIUNIT
uazadndanaiizesnesyumngtilunas
9 o1 wazdinudlalinssiu dnsudennans
wiau¥ndeeiuly AuenIsunIsuIiIud
funtamadsauiidesfuiiaveuanniauly viili
Lifinaquanewuediafiuil Auynssunisd
IAANIANEANTTE VInANUdIuIlung
fsauguazwisdadiunsiRulivunzay
swwiinsiavinUat wavaugnssunsaulng
eauianulalunisianisnesu seley
#14 9 voanesua aviundoslunisdaninomu
myjtuiifesuazviansssaunuiinsEning
NUIBIIUYBITFTUIAKALAULNTIUNT YILALAR

AN laRanan

'
£ -

UAT1 AIANA (2546) 1A3d81504013
UszgndldszuudnBnamumiiuuasyuyuiilo

v o a ¢

W@ : ASElANYT BnevUan Janinensane

o

HAN1TITENUI §Inin YT

N33y dlaensedidymifesiunisuiRass

a Y v Nt v = o o
LﬂEJ'JﬂUﬁquWUQUJGULLagLaﬂaqimiﬂuﬂquumﬂUQJs{]

wazdaaaudilalunsduiinsenislignses

@

Wennmisineusululesiuiiszesiiandning

v A

Wrsuniseusubidnladwyinisfun1sigyd
uaﬂaWﬂﬁmﬁﬂﬁwﬁ@%mm@ﬁams%’mﬁwﬁ@%um
enuiialdineguazliazainnenisdaiiv
LONaNT

a =

Vv Fazing (2545) 163Te50euun
U dyidmiunemunydiukasyuvuiie
: nIAlANYY newunytukasyuvuluniiuag
win 8uneiiles Smdadeslual nan153denui
nesuunyUnuiazyuvuiladlulnduagmn
guneliles Jamindeddni dnowunydiu
A 14 NOWULALYUTUAVEA 1 NDIWL Ll

ATLILANENTIUNITNINUA 9-15 AUANLUANT

P a

Uy UueallEnsenadinas TUSnw LAY

Yoy
A o

neayunydiukaziunfiuiidnenunlduns
#13UIRasTIUIUMYUIUEE 1 ATUUINMUAILS
neoyifvesnisinassnemunythulimiloudu
idomniinisdndmemulainfoutunanielésy
Rudpassudrvramginulatinisandununiy

[%

fnguszasdasnsiadanesuie QRRIRREIS )
Tfuandnvesnesmu iethluldaeluianssy
A N3EINTIN N1sadaene nsadeseld
AAIIETILUATNITUTINUNARNEUIIRUYD] I
Julumuwazuriaiivun uiniseyufiudse
ﬁﬁﬂqaqmlmﬁu 50,000 Uv Houluayianisus
agliilulunuudaznesunydiuudazunia

muua newmunyiiuudazuiaieiinisudey

U
v v

Rufuazsutiseniangnuiudiniinisudesd

1edumall



NSOULUIAANISIYY

M5B iRnsegelidausau

— ' \

1ﬁﬂwﬁa33a*u%‘uwmuuazamﬁumiﬁu\ FEUUNITUIMSIANISH
a aw
NarRggaTY 2.mMTUnTEiosAnT (SWOT) WL ANTBIan1 T
[ 3.M3INILUUNTUINSNY msugusutiuman
.- 4. MineaeU uRnIY SEUUNITUIINS w7 6nIndevon
o . 5. agunanisldsyuunisuimsanu v oaoa
UINEHY 8.1517 .1Tedln

wu2An

o U

e nawumyinuuazyuTuLiies

®  ASUSMNSIANIS

e nsmuaunely

3515 HUUINY
o a4 aw
insesilanldlun1side
n93ve i dunsidedelfiRnsedelidau
PUFWaULIATEINTITE Taun n1sfnwUszhu
USunyuvu Msfinwdeyaanidunistiu wagdn
Foyaiildarnnisdine undunwimslunsiamn
FTUUNMTUTMNTADITUNTRUYNTY M58 way

v

@ veaedliszuuiiaunimfuarasiua 1oy
fnsanliuanusuiundTegueu (AneNIsunIg
an1dun1sduyuyy) lnsluudasianssuasdly
wdosilelunside el

1. Aanssufiieaiu msfnwiUssiiuuiun
WYY MIANYITeYaan1tunITiy SIUTINTeYA
Taon1sUszay yaReifleUsnwimiefussminadia
U9 kazagune MsFuAYala
an mslduuuasunin msdane nsliduzi

nsduawalgednldnisduntvaluuull
1A598519 3INANENTTUNITVREAITUNITRU

319U 10 AY

n1slduuvasuny IneUseyinsuazngy
Meg Aeaudnuazgnlduinisanidunisiu
vy Nefendeegluyuvunazuanyuvy 11
500 A MALUUARUNUNSUANIIWIL 425 YnAN
2 v = & o oA A ]
Wusosag 85 FUTUNAUAIDYWNLNYINDADNIT
2w 7
WUAILNUTDIUTEVINTVIIVNA

ada ¢

WnTeideya

N153ATITATIAUAIN INN1TFUN1W0I
B8 agdndunsiiudeyaanamenssunisves
anrdunsiulagldnisaunuingu wetdeyad
leundnszigands easeu lonauazalassa
YosanUunsiiu lnglduwusssiiuniseaniuy
dunwaldu 3 Usziiude

Uszinud 1 1 0udssifufeaduszuunis
USK15IAN1Taa It uNITIUYUTUYR
AugNIINITAITuNITRuYNYEly 6 Aufe
AIUUTMITIIUNILURaZNITIANITRIANT AU
nyseidounazdatadu Aun1sRukaUayd A

2 Yy a o

NuUsNsaudnlawn Qulvndy Busudin way

Y



viuSeuriu fuiliiu 91asuazgUnsal uazdu
nsmuaunsidlusunsussuulyineuiimnes

Usziudl 2 udseiduieifudeyady
§3nvesEnTUNTRUYN Y

Usziiuil 3 1uusediuvesiigmiguasse
wazdatauaiurlunIsuInisdanisvesanidy
QUESIEGAN

N1331AT12MBans s Taenisin
WUUADUNNIINTIVADUANNYNA DA ATULIU
Tnglilusunsudnsagunsiinseginisadiile
N1533en1edeanaans Ingldadfinisuanuas
md Avfewas Aade wauTsufuinueing
Uszilluainisinseauaudfgyvasdadeniy
NaNNSUIALABST 5 SeAuU (Likert's Five Rating
Scale) daudt 1 (laiwela) aufis 5 (wolasndian)

2. Aanssuiliieadu nswauIszuUng
ST TUNTRUYUYY SEUUMTRY wasUnyd
T¥nsUsvan yanetiieUsnymseduseninsiy
Welun1s11ununu wagasuna n1sufuRnu
FUITe msdang Mtz

3. Aanssuiliiendu naveasslazfamiu
nsldszuunsuimsdnns 1onsusean wane
WoUInwmneu seninedindde msufiRe
Fiuiidde nsdang mslvawugi

4. AanssuAeddu nsaguna n1suin
USE1ANANITNARITUAITRUYUTY Uay AT
tiauesoyuvuLazmiiguiiisates linis
Usza waneiiloU3nwimiedu szuinadiuide
nsUfURNUT AU

nauglvidayanan

fisAfoyuru FeuszneuiioamznIsunng
anfumsfuguey uay Wimthitaondunisbu

YUY

d3UNAN33Y

v

Jayausunyuvu uazdayasaidun1siiy

antunmsiugurun Wauinisdetuil 13
ARIAY 24595 uun13UsNIsdulniy
seifgudotafuresanidunisiiuyuyuds
Uszgniannszideudededunisuinisauees
noaunyUiu AngnssuAITANdunuanIy
guyutiunads wseenidu 3 die Jsznausie
wihenuivInwiamnssunsanitunsitu
wagdguImsdineu andunisRuyuyull
IngUsrasAfe duasuniseautazasaitenis
nsRuvesauluguyy Wuwramuiyuisues
au13n wagasrdlenalunisidifundduyuves
Auluguay aardunisdugueulagandnnis

vhauitdn “Usznde enoou wieuansssu g
AITHAUL” UTNI56199 Va0 1U0UN1513U
Usznoudie U3n1sfurinty THusnsaude
UIn1ssutsAtanssyUlan uazuInisleuu
navinisvesaattunistiude Tufudunsteiu
ANS +381 8.00 w. 81 15.00 U uag Juans 1ian
8.00 . fi1 12.00 .

U990ull WurnUsedn wae Wukineey
N3Ng 5UYAR1 20,026,371.60 UM Waziinsli
duideduauluyusy sauyariUszuin
15,157,663 U (Yoya o Tudl 1 uns1ax 2557)
wazlul 2556 antunisdugusuiinlsgnain
ANSANTUNY 674,634 UM Fslésnassiduiu
a¥afnis Ruiuneaudn wazaisisuusslovu

F2UUNITHY LazUeyd v99an1dun1sku
guyy 115991 duinnieani1siuwagnsUayd

%

AUVANNUNVDINBINUNYTIU NTLUIUATT

IS

JauAutenals wag JuiinUaddusuuuuigd

o U

185U 5199183l Uleelginueiduan (Cash

=

Basis) Laifin1sTuiinaundnn1sdauda (Double

v Ty

Entry System) n130u#In318n150NRUkazaau



Gu fin1sldszuuasufiamesdadllusunsy
d11593U( Program M-Fit) dmfutaelunisiiv
Jaya wazUszuiana N15SURINEY Annanily
09URY kazlinsaTUEaATI8UNINITRYIY
sULUUIUNTAUNN 9 Auifou uazdul @
eunsiulseneulumesuiilsvianu way
uga

ASURAYOUATUNITRY Uag n130T Y89
an1dun13RY 1 Usenaumie

N v oA

1. ANZNIIUNSTIRLANUNANRUAUlEUY

o

shumsiiu wag M3ty Mdugua eylfi dams

2. ffdanns imihil aaugunisiiuay
funsiu way MU dlndulusmuuleuieves
annu

3. wifnew Fadleg 1 au siwthil Wugy
N3y Sudiszdug uinisiulew nauku
aualiuanuszdrTu uazdaviduiinniansidu
uazn1TUYTT9A

Foyavinwuuasuaiulasiivainngy
fetnsandnuasgliusnsaatunsiuguvy
ﬁy’aﬁa’]ﬁ’aagﬂuﬁqmuLLawansqmu I 425
audieted Q’ﬁmauLLwaaummhu“lmy'Lflumﬂmﬁa
251 Ay Anludosay 59.1 szAUNITANYA
Usgoufnw1Uszneuedminunsnsuinian
d1uau 227 au Anludouas 53.450%a901f0
Suiihluanliufesas 37 2uazievas 685989
Anounuuaeuauiluan@nanidunisiulagld

a < E%

UINMsiunsRudinunian Aedusesas 56.5

v '
Y V|

wagannaiiliuinisiaadunisuisusui 1
A9 AUAZAINTUNITAUNIG 71U 243 AU AR
Jueosaz 57.1
seauAuianeladenisliusnisanndu
msRuguvutuvas IWifleuazuu Aadeiigs
flgn fe "AduazaInuazauTInsalunis

U3n1s” dAnadewiniu 4.28 warluseauming

—2
T

a

fanelandanadeiosian Ao “an1uiiviinig

wanzan aganlunslduing faadewiniu
3.89 druszauanuiianelaluamsiuaiunis
uimsantunisRuyuyuiiunad egluinmu
AzuuLLRdY 4.12 agluszdumuiiamelaunn
seAuANUaneladanIsUTNITIUYeY
ao1Uun1sduguyudiIunad lawsuasuuu
Aadeiigaiian Ae "aunIsunITUTINTNUL
mnulussla Fodnd” Tanadewiiu 4.22 eglu
syiuimnuienelaunitgn uazlusefuanuils
wolafifleadsiidosiign Ao “n1smeunsnanis
sufunulitandnnsvedaiiaue” faads
Wi 4.05 egluszduaiiufianelauin du
5EAUANNAINDIATUAINTINAIUNITUINI T
ve9an10uN1TRugNIuUIuras agluinua
Azuuulade 4.14 agluszdumnufinelauin
(M1 lanzgpeunuuasunuiiuaundn
an1iunsiiu Uruvads alvasven)
ToyaaNN1TIATIEN SWOT
I1nN1Tdun1welL¥edn doyaann
LUUABUNIY LagaInNIsUTEYY YaReLile
USnwmn3efusenineiinideldindoyaniils
Fauauiinngigaudigadeunarguasianes

29AN5 tonasail

v
o

o anrfunsiuiiidanielungthu
finnuduasesan1tuni1siudnisliuinis
wanuanefiatainisansglunisifiuanuagain
wAgNEANTA ﬁé’mmamﬁ&ﬁumﬂqmdwamﬁ’u
miﬁuﬁluﬂdaué’mmaﬂLﬁgﬁuﬁs‘f'mdﬂamﬁ’u
nsiuduquazauznssunsaatunsdu iy
yanamglumthuiianuindedio

nsoufeldiszuunisaruquaielud
wingay lifinisdrsesdeyanienstuwas Uayd
lafiszuudesiunmsdnfsteyalaedlusisnuna

13

wihidyanddgldlagnifvlunvasndeuay

o o [

[ =) Y v 1 vV £y
vJuseLuey N‘i]ﬂVlWUfUﬂJhJJJﬂ’J’]@JgWWUﬂWiﬁ]ﬂVH

] o

a

ANgnAesumianninulsEieglugnds



annsadniidlae angnssunsaatunstuld
fanuizenistydnisiiusaifoutevsiuves
aontunisdulildasnadesiunisyuRase
andunstulilafinsiuseiulunsdningau
gnlasnssy wagerarsan1dunisiuldlasin
Useriudaasey

lenafieldddudatulasunisatuayuain
warenluLazanIntugusuiinudunls
aifad wazdanundeshiluaaiunisiu

guasIAfe aulgniNeuianualendn

WNEAINISUTINANANTUDEUTIT85ITU AN b

Y

v a '

awnsamuuld Fevilvienalinasegeniudin
wazn13dnediszAudug Snvieseldeslidu

51eld Uszdndouusanfumuggnmsiuien

NSWAILITTUUNITUTUTETUA1TRY
YUYY TTUUNTRU wazUny

NAsANYIToyAUTUNYUYY uaztaya
aa1tun13iy wazdoyaildannnisinses
SWOT fiadelssuiuinnnszuuimsianisd
Wi aurean UM SRy il

1. nuniudalasaasnen1susmisnu uay
fmuantif Job Description)

2. Usuugsssidovanidunisduiiiold
doAARBINUUTUNYUYY

3. ﬁmum%umaumﬁﬂﬁﬂ’ad’mé’mmiﬁu
uaznstayd Ineifinszuunismuaunely

4. MINAUTYUUENTAUNA

5. WaunanuSiAeafunisuimsmsiuli
ARIENTIUNIT

6. Wauradufiieadunis ey 3o
RGN

sruumsUImMsinnsfivgauesanntu

a % o &
ﬂ’]ﬁNu‘q@J‘sﬁu LUUASY

1As9a319N15UMNT U

lassasnseeAns wuseenidu 3 dne
Usznaudie niisauiivinen anuznssunis
an1dunsdu wazdieuImsdrdneu i
el

wenuiivine : dndhiliduineilu
AIUNITUIMTNUAULATEDI8NTANTUNULAY
sungranenasnulidelausuuyluiBeiiiy
Usgloguneulourgnisaiiduauvesani vy
NIRUgUIUTIUEN

ALYNITUNTAnITUNSRY: Svthiidue
JoU4AU szideu wlvvrenvuaulguisuasy
farsandnfiunisluidesnisiiniu QRELEHISY
n3RUY MsenRuLaznsauYeaaI
ﬂ’]iﬁumuqmq}uamiﬁi’%ﬁumuﬁ"ﬂﬂuﬁ'aa g
dnuseyu N13snwmingauveanitun1sduli
Wuludeanuieuieslasfiuisynainsidu
Uses1u 589UTE67U LAvIUM TS NLaY
AMENTINNITALLUIIU

dhgusmsdtinau allunuaiuulauiy
guszasd suleu vesanntunisiiu ieadu
mM3surn e N3t nMsdavihidyd nsiiuine
Funsnduasanitunstug

Tnefiuaypansiduddanisaadunisium
59 IAN15ATUNITINY @Y MT WTydn
Enihituinisgnén

sifguan1iun1sRu

suifpuantunisiiuiiuiudsing finng
U¥uiisafuamaudias Ansuosaundnandiy
Jansfey Arsssufenwsndn Winfiusieaziden
Reatuiiu Yuusadermunfeitunisihn neu
W nsfau nstiusnwiduaawaznisidn
MoRUanveIIeuTIsdinegu YSutenvun
wazs1uanThfivesAnenssung Uuderiivun
RerfuauantRtazanouumuninauysed
an1Tun13iu wazuSuteiuumientu a3

warn1sURT MsdnassmlsvesanItunistu



TunauNsUHURY

7 a ] a v v o a v A v
ﬂ]iill-ﬁhﬂ!»ﬂ! MIDYIUY MITUBIISNUY) ﬂﬂ%ﬂﬁl mIaInu
auFNNTON AuFNNTON AnFaudannmuiing 1OAATVRIINRY AULNITUNT
lunirrhn luoeuiu 1AM veY voswtsziug mldee fivIsanmsamu
v v v A \ 4
minauasRdoU AWLNITUNT minnuasRdeU Avanisasivaey N0t ¥io nouiTy
uazifuiindeya Ansaneysa Fya vay NNFUINS
o e N T
luszuunouiinnes yAgnuilsena
< 4 A 4 A
. ‘ 7
FuRu o Fushszdug DRV FUeNAINITNY
ity aonIBNaTBRUY senenasfudse amu
y v Y
winauiudin winaiuiin FUENEITMINRY
Noduglu SutzRugly andidin
RN - S
yHgnwiiaeda yFgnuiised
2 o Lo 2 o 2 o Lo
qAUIU auIu qaUIU qAUIU auIu
asileoaiuan apeeniiueda apleeniuan ageeniueda astleeatiuan
Su-910 1 Y] N N
Tueryaiduea luayauan luayaidudaa luayaiduda Tuayaiuaa
] ! l v !
N e e e o
famsasivaey diansasivaon Aiansasivaon diansasivaou fiansnsnon
2 A 2 A £ A 2 A <A
qaUADY auaou qAUADY qauUADY aunou
ajiven aj1ven a31)uen ajven ajuen
msthnitu msneiug msfuiszitug mldiw Noawu
MINOURY Jassouendsiie Faudzouendsile Jasouendsile SassouenaIiie
o A A CTR SV~ o 2 @ A CTR SV~ CT R SV~
Jawsouenaiile uiiniy® uiiniy® iy i
-
THuiintiyd

Avualivnauiuntdnausdewinsenu udd wazynRounInualiinisUssyy

Thasduanioiusneludisse wag Juiinnig

rdsluayniidsdulaeiifianisn g vnas

AMZATINNITAONTUNITRUNDIIUIIUNANTT

AduNuUsEILAU



nansuavayn U inineitestsznousiey

a

msSufiszitug

T 7l
ml¥ae

NIaINu

o = £ o
2. UYFYNUUITIYAD

1. tonasveLn
RIS AT

2. ayaRUan

3. MANFIUAT
RIS

4 agdvean 14y

dszdufon

1. ena13o YR
aanu

2. dyARuaA

3. MaNgIUMT
RREISHT

4. a7dveanrgainu

Usesupou

u a v a ¥V
M3Fu-A1ndu TERR TR,
) ° Y =
Adwnlubiehn 1. tonas luver 1. ayaRudan
- duunluoeuiduy 2. dqyaniRug
o S o
JusunsudSezd | 3.enansiotug | 3.agleeanisiu
mseinoeu 4. AyYARUAA Frszidug
- v oo X o
. ayaRuda 5. yrgnuilseds | Uszdudou
ayleeasau 6.a31dooan13918
= Y o A
nsehn neu Ruszdubon
szdudou

el duldmundnnisaiuaunigluiia
Foansutanenutig Jwmnasiuinanitunisity
guuazdsenarsUsznaunstuiindydvamn
Trdinaudyinieuendavirdydlnduluai
ndnnsvayde wardalitinsmenuninistui
Wuluamuansgrunisiayd wazdaliiings
nyavaeulnyTuazuaninuiungaeutydsu
U

FTUUAITAUMNA

desananiunsfugueu Tidudunnsg
Wasuwlasszuulusunsunistunazdad Tny
dudilaldszuu M-Fit WuTusunsy MBS & MGL
Falgsunsativayulaesuaiseendu Jeded
n1slaudigdaya’annsEuuLAY ol Usudi
U a SududeursunsnganINITULAL
(M-Fit)

1. AU398un9.479uU1 WidauNIy
s1azideaniuded 11n8nTI19a8UMNLLINTS
eIz IUNTARUTY

2. fugelaussuuaiiunisangloudeya
MNTLUULAYN (M-Fi) Wrgszuulng (MBS &
MGLIngl@sunstemaeainfiusuinisooudu
dredudoosdnsyuvu uazfinanunuien find
1Us wanud 9110 uisAdseazidunnisen

gon

3. MUATIUNT.AIUUT ATIVFDUTIUALLDYA
anszuulugd (MBS & MGL) TneUsuvisneauan
szuulny (MBS & MGL) iieaaumueaniuszuy
Tl

WAUIAIUZVDIAIZNTTUAITUAL
UARAINT

Lﬁaqmmqﬂﬂmmé’wmmmimqmsﬁaﬁ

wazyinwrauAsuimesIsinaziindgyniuaz

'
=

AURANAIA ﬁaﬁuﬁaamﬂ@m%aﬁﬂwam
Aatuldaaliiiniseusuuasitanniinue sutad
warABUN LA TLAUAAINT wona a1y
nsRugusudunisuimsaulaganuznssunig
Fadufordeluguvudidevinaiuilugiunis
Umansiu fefudslddaniseusuanuifiy
N1TUSMITRUVOIAAITUNITIRY N1TIATIEN
A0SRy AUEEwR AT

TunAuENITUNITENITUAITEU

aAUT19Na
paansyeziantun1saLiulasinisive A
eldmfiadednnindiuiidfy fe aurdn
ao1Tun33uY Fedauddnaundnanndunisdus
agladlarunfiunuinluiiuidenanlunnsg
FuUITY wiaunaantun1sku avdu

nauntwasioutoyanisaiuuvesandu



wazlviteAniuiierJunumslunisiuusenis
UIMITIANTVOIFNITUNTRU
dlosudulaseinisite anznssunisanity
n153u ladinisusyundunusaesieaziden
Tns9nns vilkdaeszesnandiiudisoasitui 151
lesunisdeusuegrnduiinsainguwu lneni
au13nvesdanIvun1siuY laddudidglunis
azvioudayanaslidoiausuuzluginisiiv
LuvdeuaiuieIfuauianelasenis
VTN TULAZNITUTNITAN 9 Va9an10UNITHEY
naun1sUTuUgITeuuUInIsIanNiITAIY
15915388 F99nnsifiunuUdaUaIY dudn
vasantun1siudanuianelaluninsiueyly
JEUUNTISUIMISaglusEAuNIn wazidlefionsan
puUsELAUNUIN Useiunsussonduius uas
weounsdoyaunandnldnnufianeladiign 3
HANISANYIAINANIEBAARBINU N1SANYILY
Snwasfiadiondsiuiuanrtunisidug way
nesunytuvesguyudy q vesiing ATgau
(2552) Fanuthaadunistuldsunissensuly
sedud uardyniguassaiinufe v1an1s
Uszgrduwusodenoiiloaziifie way
A0nARBINUNITANYIUDY NUAANEAl Awatun
(2545) Fanwu AALNIIUNS SINMTLEwIEsun
audnteeaiuly Lazainais
ATEUAWALTIEN 2INANLNTIUAITVDS
an1unsiwAeafuss iy duasnisduves

Yo

an1dun13Ry wudn dFuiinveulieatudydlld

a
W

o aa Y o=
N

AMU3AUNTIRTIN Ty dingnaesdananisAnyd

o U
=

Fandnnaonndesiu nsAnsiludnwaei
Af1eAdeiUAUanITUNITEUY LAy NBINu
yjtinuvesyuyudY 9 vesnuadnual Aveius
(2545) Fawu mmzﬂiiumwmmmﬁﬁmﬁu
N33ty uagnsfnwives yas Asind
(2546) Wuin JIavihdnyddlad

ﬁuugwummﬁmﬁﬂﬁwﬁig%lmmqaﬁﬂfymLﬁlmﬁ’u

o

n1sufuResefertvaynUnyduavionarsildly

nstuinUduazfuinanuailalunisiuiin
s1emslignaes
SEUUNTUIMSTAn s auesaantu
n1suguruiifnifesaufuiauitu Hunis
usmsdanisiiaenadestuwuidaiisafunis
N1V WASRaIM 8135 (2546) 7
Usznaulumen1919uNuNISINeIANIT Lagns
gdlanmgfinsiamsiearsseniayaea fints
FnvhdumeunisufiRnuifinisnsnaeuuas
mwgumiﬁuﬁumumamé’mﬁwﬁ WAYAIUANNIT
UjtRmungsedeuvesaniiunisiiu daduld
GH:LILL‘LnaﬂLﬁﬂ?ﬁUﬂﬁﬂ?UﬂMﬂ’]ﬂiu“Uaﬂ UNT

v ¢

Wuggau (2549) fin1sdniiszuunisdanisiiv
Toyan19n1slY dulsenaudsuuunesy vse
nansaneqUuiinnienisdayd faenadesiu
wnAnietu svuudyfues Sla T5zUse uazas

a (3 a

Ind nande (2549) agndlsfinmunisiaunszuy
UTM5Inn13danaeA1deiausunvesynvuias
sosduldmudatmunvasnisdniiununesu
FRTMIEEAG AR
szeznainiiulasinside wisesndu 2
szey lngsravlsniiddeladnwinisuimsdnnis
sUuUUIRLesanTumsiun daussesdl 2 10y
nsthdeyaildannisfneianimussuuns
U313 Salunsimunssuunisuinisanntu
NSRUYUTY SEUUNITRY wazdnyd Auddeldi
HANIIANYINITUINITTANITIURUULANLN
Ufuuge wianfn TagdinulAnannngufinig
Jan1s wwrAmiatun1sid ssuutad way
wAnRgItunsauaunely wdssndiieli
Wuguuvumsuimsimunzauniuuiunves
YUY eTfﬂwamaU%’Uﬁuaﬂmamﬁﬁaﬁﬂmﬁqmu Tu
nitagudeyauasnsviuseanauiuauBnaun
fAdeldsuieunaznsTurLnaIBnly
n1sUfuUssaded danisiaunszuunisuias
Jannsm sihlsiaandn $angulauaziiilaluandu

ANSRULNNTU



uniseuINlATINIGIY
31NN13NTEVIUNMIALTRNUITY naliifAn
n1sisguilunatefia Wuaudnanidun1sus
Aansiseusluunumvesldnliduseandy
N8 wazunumvesaNndntuyuvy Tunisneu
LWUUABUNIN AMENITUNISIAANISISEUI LAY
pszninfAusulayeusiean1tunIsRY 1 4
anudesn s liAulafeauiuag n1s
euduiin msAauidgmegradussuu dw
11n338(e19158) tAansi3euiifentu n1siade
FfugNvuRUTuA I AuUSUNYgNYY 113
d1enennuFiginiswazUszyndlindu

JUSTTUEYLTY

PDLEAUDUULADINUITHUAZITUNAIUN
lugnuesasindninisuazinide 81anan

1§31lAsenisiusrauaudnsaluseausudu

whﬁ?uﬁamwaa%’wawﬁmmiﬁmﬁ’u

nszUIUNITIusIndusgrnduszuuliun

' '
S o W =

yuyuld Aviiddyfiande Auamznssunig
an10un13iduY desdinisldnszuiunisvinau
fruffueghaduszuuil sdeiiies ldaunis
Foudlunfoutuauided lnsauznssuns
an1tun1siug annsaldanuidluvssgndiy
msvhaulednateguuuy eliAnnsiaun
agaaLilos

sruuMsUIMIanisvesantunsiiun 1
1#lundei] oradesfinisuiudguiieliaenndas
fuuunvesusuiuAsululueuian uagvin
sruUnTUImsnuiinsiauedwdeliesas
AeliAnAudBuluanidunsGuLazyuy
duly

nnAnssuUsEnA
Tassmsifeildsunuatvayuain dhau
nowuatuayun5ITe (an.) dreideileviesiu
wazlasumuuzdnduedsd nauduszay
Adeiileyuwu uvinendandedl fuidedes
veveunszadusvBaazfiazvndeils de
MATeguruPMznIsUnIsanItunstu) fi
ngunnviy audinan1dunisiuguyus U1
namy 6 Arualuaeven 61Lnaning Jamin
Fedlval uazdnvanenadau Aldliausanie
waglvinsativayunisaiiuvanuvedasainisivy
i Welmdulumutnguszasd Swevounaniy

ae19gasn o lenail

LONENTNNBY

nuadnwal Avetium. (2545). AneanwsazUgmilu
n1sann1snasnunytnuludeminesin.
NMSAUATILUUBATT U TN TSR, Taudin
Wedy. uIneaediedln.

WIRE WeARTALIANY. (2552). nann1UYY
Sudu. nyanwadiinfuiuisgunasnsal
UMNINYINY

NS WUGEAL. (2549). WUINNITAIUAN
aeluiia. nsunnaaavdnmindus
Usznelne.

1In3 A39AL.(2552). MIUIMTIANTENITY
nsRuguutumusstalan vy 1 dua
vuastalan dwnednia Jmdadugil.
WeinussgUsmaumansuinUadio.
Ingrdensunasesviosfiuvouuiu.

WA 87135719, (2546). M3IAN1TadeTns
(Modern management). NFINNI:

Wunsandinga.



£ %

UAsT ASANA. (2546). nMsUsEendldssuulnyd
namuwyjﬂ'ﬂumwwmﬁmLwiqma :

o) o 1 o/ o/ a <
nstlAn dunaviiuanTiningasang.
NSAUATILUUBATT U TN TR, Uaudin
INYNFY. WINPT,

=

USvan Fwine. (2545). wuufjiiniedeyd
dmTunaeunyinuuazyuyuios :
nsdifine nawumsthuuazyuvuluiun
FUAGN 3Bl Teninde sl
NSAUATILULBATY U TN TSN, Toudin
Wedy. uineduiealn.

2ia1 nag. (2545). sruudyivanzauves
NBINUNYUNULAZ YN BULTD IV ©
nsalfnw dunalias 2.4 N1sAuAT

U A U a

WUURETEUIUMN TN, UuNnINeNae.
UG8l

Touglnn WsuUsELERT. (2554). ANEATWURINS
I o a 1l & A v '
Wusardun1sRuyuyuagedetiy drulval
WY1 fvaldes anelgsdnda
FMIATLIIIY. NTAUAILUUDEATY
WATEFANERTUNUMAR TN INeae.

UINeaeLdealn.

e lwemn. (2551). nsussiliunanis
anfiuaulasnissuiarmgiiuiale
NANNTUNDAUNING FenTadealnd.
MsAUAILUUBATESTUSE AAUAIERS
wnUadie. (@w335gUssmaunans)
Uaudininenae. unineaedesiul.

309 Uaa3ey. (2548). NMSANYIAIUNSBUVDY
n33UN13Na MU lUNIIANTIUIUNDINY
ntuuazyavwiias nstlAnen d1ne
UNAAT JIAIARUTINT. INeTnus
AaUmansuvdudin. a1vndenumandiie
NS, UMNINIRE IV I VUATUNS.

la Jsedtey. (2549). szuutyd.nsanne:

o o

dinfiuiwiagansaiunIMends

a @ 4

#3ns A3deyayrTan. (2550). Jadeditinadonts
anflusunaeunydnuuazyuvuiiosly
AAme. $189UNIBLATYENINITRY
nawile. Wedlnl: sunsuialseindlne,

AunaunAwile.



The Marketing Mix of Exhibition and Shopping Center for Traditional
Lanna Products that Suitable for Tourists,

Case of Lamphum Province

Kamolthip Kamchail, Ratthanan Pongwiritthonz*, Pakphum Pakvipas3

and Sutheemon Chongesiriroj4

' Faculty of Management Sciences Chiang Mai Rajabhat University
22 Faculty of Business Administration and Liberal Art, Rajamangala University of Technology Lanna
! Faculty of Humanities and Social Sciences, Payap University

*Corresponding author. E-mail: dr_tok2029@hotmail.com

ABSTRACT

This research aims to study on the marketing mix of exhibition and shopping Center for traditional
Lanna products that suitable for tourists. Quantitative analysis was applied for this research and questionnaire
was designed as research tools for collecting primary data. Population were 400 Thai tourists who travel to
Lamphun province. The results shown that majority of the tourists were male, age between 21-30 years old and
hold bachelor degree. Most of them worked as private company’s employees which earned between 10,001-
20,000 baht per month. In addition majority of the respondents gave rate as highly needed to all marketing mix
factors of exhibition and shopping center for traditional Lanna products which were as follows place and
distribution channel factor, product factor, price factor and the promotion factor respectively. The results of
coefficient evaluation on tourists’ satisfactions on developing the design of exhibition and shopping center for
traditional Lanna products based on Kano model also indicated that the exhibition and shopping center should
have modern technology facility, having appropriate interior design that suit to the atmosphere of exhibition and
shopping center, and signs and maps clearly shown the location of the shops in the exhibition and center. The
result of the hypothesis testing found that there were no significant different between demographic information
classified by gender, age, education, occupation and income of tourists towards average mean of level of need

of marketing mix factors of exhibition and shopping center.

Keywords: Marketing Mix, Marketing Model, Traditional Lanna products

Introduction have a huge international market demand

Lamphun is a province in the Chiang Mai such as wood carving, hand woven fabric, silk
— Lamphun Twin Cities Development Project mantles, fresh longan, and dry longan which
which cooperates with Five Chiangs Strategy has no competitor in the near future. Since a
as well as The Greater Mekong Subregion while ago, Lamphun has focused on
Economic Cooperation Program. Lamphun promoting traditional Lanna products in the



to distribute lots of products to the market
and becomes well known as handicraft
makers and distributors. However, Lamphun
still faces marketing development problem
as they do not have the proper market or
exhibition center that big enough to support
as distributed center of quality products
which has affordable space. As a result, they
have to deliver their products to sell in other
area which of course affected for both higher
transportation cost and time. As a legend
handed down for more than 1,400 years
refer to this ancient town as Hariphunchai.
Lamphun still retain its enchanting ambience
of a small but old community. In addition
there were well known for traditional Lanna
products such as hand-made cotton Fabric
that also very much preferred by tourists.
Pha Mai Yok Dok is an elaborately woven
material in traditional method. And Wood-
carving products are made from soft-wood
into animal figurines, dolls, utensils and
decorative items. However, there was no
exhibition and shopping center for Traditional
Lanna Products in Lamphum which it was
difficult for tourists to purchase those
traditional  culture products. Therefore,
research aim to explore marketing mix of
exhibition and shopping Center for traditional
Lanna products case of Lamphun which
would beneficial to community enterprise
and also small and medium enterprise who
producing traditional products. Moreover, it
this project exist it would improve Lamphun
economy which it can be linked to the other

tourist attractions of Lamphun that already

established for traditional Lanna products

outlet which  will become Lamphun
Landmark In this study, the researchers aim
to study the marketing mix and building
design of exhibition and shopping Center for
traditional Lanna products that suitable for
tourists. The study would like to check if the
building will be built according to the needs
of tourists and this project can be
community sustainable business in  the

future.

Literature review

1.) Concept of Perception

Perception is occur when there is the
external stimulation or information inputs
through the exposure stage and then there is
the data transmission or information inputs
pass the sensation then get through the brain
or attention stage. After that the brain will
generate understanding on the meaning or
comprehension stage. All these stages are
the completion of recognition or perception
process condition so perception is for both
psychological and behavioral conditions
which show the understanding and feeling in
people’s mind through the senses. In other
words, perception is the psychological
elements that influence the attitudes and
behavior of each person. The ability to
recognize each environmental aspect is
depending on the ability of the innate and
experience of each person. Perception has to
be chosen and be willing to recognize.

Elements that influence each person’s



perception are including intensity, size,
contrast and movement. A person percepts
something when it is associated with the
personal attention and personal values.
When people are willing to recognize, they
will prepare for the incoming act or behavior
(Mowen and Minor, 2001, p. 63).

2.) Concept of Attitude.

Attitude means the combination or
remix of believes that arising from the
perception of anything or any specific
situations. The results of this believe will
determine the trend of person into
satisfaction and dissatisfaction. Characteristic
of the attitude consist of two types which
are the satisfaction that result from person’s
perception as positive attitude and attitudes
that express in form of dissatisfaction as
negative attitude (Rokeach, 1970, p.112).

According to  the  psychologists,
components of attitude have been proposed
in three concepts as follows (P. Suwan, 1993,
p 3-4; Krech, 1962; Rosenberg & Havland,
1960, pp. 1-5; Triandis, 1971, pp. 7-11).

1. Knowledge component which are
knowledge, believe, idea and personal’s
opinion from perception.

2. Affective component in both positive
and negative way which is a condition of the
feeling that occurred after the perception.

3. Behavioral component which are
trends or readiness of person to behave after
the perception about the behavior or trend

of behavior.

Therefore, it can be concluded that all
three components; knowledge component,
affective  component and  behavioral
component, are all relevant to each other.
As knowledge component is the base of
attitude or affective the person and then
express in  terms of satisfaction or
dissatisfaction, likes or dislikes. Such this
feeling can affect expression of each person.
In other words, attitude determines person’s
behavior and each person often behave to
express their attitude.

3.) Kano’s Model Analysis

This research uses Kano’s model to
study customer’s needs to be able to well
understand the needs of customers. Kano’s
model Developed by Dr. Noriaki Kano,
Japanese professor in the field of quality
management (Kano, 1984). Kano’s model is
used to design and develop the products as
customers’ satisfaction towards the products
really relating to the ability to meet the
needs of customers which has to be the
most satisfied level. Defect that causes
customers dissatisfaction must be minimized.
In all collectively, this means the quality of
the product. However, due to the customers’
behavior and expectation toward the
products are different in term of function,
format, factor which also change rapidly over
time, the analysis part also become more

difficult as shown in Kano’s model Figure 1.
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Figure 1 Kano’s Model Source: Berger, 1993,

Kano’s Methods for Understanding Customer — Defined Quality.

Kano’s model divided the quality of
products into three parts.

1. Dissatisfies, this characteristics of
quality that customers expect which they
can either inform or not inform. However, if
this characteristic is missing, customers will
become  dissatisfied  immediately.  For
example, the quality of the product, wallet
should have nice seam with no defect on
the leather or TV should have correct
manual and all buttons are able to use. All
these things are very important to customers.
By the way, the operator can check their
customers’ complaint through the customer

service center or dealers because if the

products cannot meet customers’ need, they
will complaint immediately.

2. Satisfies, this is the characteristic of
quality that customers prefer to have in the
product. The more of this characteristic in
the  products, the more customers’
satisfaction will be toward the product. For
example, the faster speed of computers,
Microsoft Office that easier to use, more
memory capacity of mobile phone or quicker
customer service. After customers satisfy in
any products, they will then consider other
aspects later such as lower price on the
similar product and so on.

3. Delighter, this quality characteristic

will allow customers surprise or exceed their



expectation because customers do not have
any expectation at the beginning. By the way,
if the product lack of this characteristic, it
does not affect any negative feeling on
customers. In business perspective, this
characteristic is an important variable that
making a difference to the product. For
example, reading light at the rear car seat,
cup holder in a car or even rapidly changing
product such as mobile phones. Customers
can be delighted from multi-language smart
phone which can play music, can take a
photo, can use as organizer as well as
support operation system and applications.
All these features add lots of value to the
products. However, in the future the
competitors may develop products that will
make these special features become
customer standard expectation immediately
such as nowadays mobile phone that taking
photo and play music become standard
feature or standard expectation.

Kano’s model that can divided into
three parts which are Dissatisfies, which is a
part of product that must not missing,
Satisfies, which is a part that need to
develop more and more to impress
customers, and Delighter, a part that will
surprise customers which the designers and
developers have to work on to create the
outstanding features of the products towards
customers which will of course can increase
sales and customers.

Kano’s model analysis process is divided

into three stages. The first stage is to

identifying customer needs by start from
voice of customer. In general, customers
need could be known by word spoken
directly to show what they need. Normally,
these customers’ needs would be no order
in concepts arrangement or the choice of
vocabulary, then the information quite mix
and not organize. Sometime the information
also includes customers’ complaining on
what they do not like. All these information
is very useful in interpreting to use to design
and develop the products. In general, voice
of customer can be collected from methods,
such as direct inquiries from customers,
questionnaire, team brainstorming, and direct
observation from customer who uses the
products and so on. To do this operation,
cooperation of several department is needed
to collect information such as design team,
research and development team, marketing
team, as well as engineering team may be
required if the products need some technical
information. The second stage is creating
Kano’s questionnaire. After get voice of
customers, development team should
separate voice of customers into each part
according to three product quality of Kano’s
model then categorize each important
characteristic and create the questionnaire as
shown in Table 1. When know the answer,
then the next step is to bring the answer of
two questions to combine as in Kano’s
evaluation table as in Table 2 by Y axis is the
answer in positive part and X axis is the

answer in negative part.



Table 1: Positive Question and Negative Question of Kano’s Model

Functional from question Answer

What would you feel if the product has this | 1.) Like

characteristic? (Positive Question) 2.) Must be
3.) Neutral
4.) Live with
5.) Dislike

What would you feel if the product do not has | 1.) Like

this characteristic? (Negative Question) 2.) Must be
3.) Neutral
4.) Live with
5.) Dislike

Table 2: Evaluation of Kano’s Model

Customer Dysfunctional (negative question)
Requirements —

l 1.) like |2.) must be| 3.)neutral | 4.) live with 5.) dislike
1.) like Q A A A O
Functional | 2.) must be R | | M
(positive | 3. )neutral R | | M
question) | 4. )live with R | | M
5. )dislike R R R Q

Remark A (attractive) is the part to attracting customer

O (one-dimensional) is the part that makes customer satisfy

M (must-be) is the part that product must has it

Q (questionable) is the part that should be concerned as it is in the part of dissatisfactory

R (reverse) is unwanted part so it needs to be improved

| (indifferent) is the part that makes no different for customer’s feeling

The interpretation from Table 2
assessment of Kano’s model can be done as
this example; suppose that the answer of
table 1 from both Positive Question is Like

and Negative Question is Neutral, then the

result from table 2 is A or this demand is
functions to attract customers. The last stage
is evaluation and interpreting.  After
interpreting the results of step 2, then the

results has to be evaluated the needs of




customers by evaluate from frequency
response of customers as show in table 3.
From table 3, it can be seen that the
demand for the products with feature 1 is

equal to M (49.3%) or function is required for

product feature 2 is equal O (45.1%) which
this function is to make customer satisfied
and features 3 is equal A (63.8%) which

function to attract customers.

Table 3: Result Evaluation and Interpreting example

Demand for the product A 0] M R Q | Total | Classification
Feature 1 7 323 1493 | 05 | 54 | 55| 100%
Feature 2 104 | 45.1 | 305 | 11.5 | 1.3 | 1.2 | 100% O
Feature 3 63.8 | 21.6 | 29 85 | 0.7 | 25 | 100%
Rule to evaluate M>O>A>| uses in case customers’  satisfaction or dissatisfaction
the demand for product is difficult to decide which is very important to understand

or the result is not clear. To apply the rule
to evaluate M>O>A>| is very useful as the
first requirement that should be improved in
product is the first part that is very intense
towards the feeling which is M that refers to
this function is required for the product in
order to prevent dissatisfaction which also
the most important and need to be
improved. Then followed by the second,
third and fourth which is O, A, and |
respectively. That means after resentment, it
is necessary to find the key to satisfied
customer and then create customer delight.
Normally, if the product can create customer
delight for 2-3 factors, then product’s
development is well performing in a certain
level.

Customer Satisfaction Coefficient is the
of

calculation to calculating the level

satisfaction level of customers towards the
product. Sometime, the results of product
evaluation are from different markets then
give the different results and will be too
difficult to analysis. Therefore, the mean of
the impact towards customer is very useful
by using equation to find the mean of
customer  satisfaction  level follows
(Sauerwein E., 1997):
Satisfaction = (A+O)/(A+O+M+)

Dissatisfaction = (O+M)/((A+O+M+)x(-1))

as

The satisfaction is between 0-1, if the
mean is closer to 1, it refers to customers are
very satisfied. On the other hand, for
dissatisfaction, if the mean is closer to -1, it
affects a

refers that the factor lot of

dissatisfaction.



Table 4: Example of the Coefficient estimates on Satisfaction and Dissatisfaction

Satisfaction Dissatisfaction

Demand for the
A O M (A+0)/ (O+M)/ ((A+O+M+1)
product

(A+O+M+1) x (-1))
Feature 1 7 32.3 49.3 0.5 0.44 -0.92
Feature 2 10.4 45.1 30.5 11.5 0.57 -0.78
Feature 3 63.8 21.6 2.9 8.5 0.88 -0.25

From Table 4, it can explain that in

negative question, demand for product
feature 1 will reflect very dissatisfaction level
-0.92 if the product misses the feature. While
in positive question, feature 1 will affect
customer not much satisfaction as it is only
0.44.

4.) Business Marketing Mix Concept

McCarthy and Perreault (1996, pp. 46-49)
mentioned about marketing mix that consists
of 4’Ps which are Product, Price, Place and
Promotion. These 4’Ps are important to plan
the marketing mix. Some of it is more

important than others but still there is

nothing that will stand alone. When the
marketing mix has been developed, decision-
making process on various factors become
similar and then indicated that these factors
are all important. When consider marketing
mix wider, it clearly shows that the product
itself create customers’ satisfaction. The
channel to place the products in the
location where customers easily access the
promotion is the way to communicate with
target customers. The products also have
been designed and planned for consumer.
The price set from estimation of recently
behavior.

consumers’ purchasing



Table 5: Strategy Decision Areas Organized by the Four Ps

Product Price

Place

Promotion

1. Objectives
2. Flexibility

1. Physical good
2. Service

3. Features 3. Level over product
4. Benefits life cycle

5. Quality level 4. Geographic terms
6. Accessories 5. Discounts
7. Installation 6. Allowances
8. Instructions
9. Warranty

10. Product lines
11. Packaging

12. Branding

1. Objectives

2. Channel type

3. Market exposure

4. Kinds of middleman
5. Kinds and locations
of stores

6. How to handle
transporting and
storing

7. Service levels

8. Recruiting
middleman

9. Managing channels

1. Objectives

2. Promotion blend

3. Salespeople (Kind,
Number, Selection,
Training, Motivation)
4. Advertising (Targets,
Kinds of ads, Media
type, Copy thrust,
Prepared by whom)
5. Sales promotion

6. Publicity

Source: McCarthy and Perreault, Jr., 1996, Basic Marketing: A Global Managerial Approach (p. 46,

12th ed.)
There are several ways to create
satisfaction to target customers and

consumers such as different sizes and shapes
of product, including quality level of the
product, adjustable service level, various
size, color or material of packaging, branding
and changeable warranties. Moreover,
publicity and advertising from newspapers,

magazines, radio, television, billboards can

be wused according to budget of each
company. Manufacturer or supplier can make
their consideration on the price of the
product that can be increased or decreased.
Many organizations make their marketing
decision, from many factors, using the
concept of marketing mix within their

organization
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Figure 2: Research framework

Research Methodology

1. Population and sample. Population
in this research is the group of tourists who
traveled by both their private car and bus to
visit Lamphun which consider as unknown
population. Therefore sample size from
calculation were 400. The convenience
sampling technique was applied. This
research also uses judgment sampling which
chose suitable sample to the purposes of
the study. The sampling data was collected
from tourist attractions in Lamphun province.

2. Research tools. The quantitative data
was gathered by using questionnaires.
Questionnaire was created based on the
research objective and framework which

divided in to three parts. The first part is

about  general information of  Thai

respondents including gender, age,
education, occupation and income per
month. The second part is the information
about the needs of marketing mix among
Thai tourists towards the design of exhibition
and shopping Center for traditional Lanna
products. This part uses 5 rates Rating Scale
or Likert Scale to rate the questions which
the scale was from level 1 refers to Strongly
disagree to level 5 refers to Strongly agree.
The criterion for interpretation of 5 levels of
mean by using mean between 1.00 - 1.80 as
Strongly disagree and mean between 4.21 -
5.00 as Strongly agree. The last part was
about the needs for style and quality of

products among Thai tourists toward the



design of exhibition and shopping Center for
traditional Lanna products based on the
concept of Kano’s model. The questionnaire
of this part is 5 level rating scales which level
1 means Dislike until level 5 means like.

3. Data analysis. Data analysis and
statistics used in  this research are
quantitative analysis, descriptive statistics by
using frequency and percentage. Standard
deviation and statistical significance tested by
t-Test, One Way ANOVAs and Kano’s model
analysis to achieve the objectives of the
research which also base on the relevant
concepts and theories.

4. Research hypothesis. There was no
significant different between demographic
information classified by (gender, age,
education, occupation and monthly income)
and average mean of attitude toward
marketing mix of the design of exhibition and
shopping Center for traditional Lanna

products at 0.05 level.

Research Finding

This research aims to study on
marketing mix of exhibition and shopping
Center for traditional Lanna products that
suitable for tourists conduct the research on
the population, sample and tools. Data
collection and analysis found that Thai
tourists are male 67.50% and female 32.50%
with age between 21-30 years old, 31-40
years old, 41-50 years old and over 50 years
old as 36.50%, 37.90%, 15.30%, and 10.30%
respectively. Education levels were bachelor

degree, higher than bachelor degree, and

high school or diploma as 74.40%, 14.80%
and 10.80% respectively. For occupation, the
respondents work as private company’s
employees, government officers/employees
of state enterprises, own business, and
students as 45.00%, 22.70% 22.20%, and
10.30%  respectively. Average  monthly
incomes are the range from 10,001-20,000
baht, less than 10,000 baht, 20,001-30,000
baht and more than 30,000 baht as 39.90%,
28.60%, 18.2% and 13.30% respectively.

The needs of marketing mix of Thai
tourists towards exhibition and shopping
Center for traditional Lanna products, in
product perspective was in high levels (X=
3.92, S.D. = 0.633). The three highest levels
are quality and standard of the product (X=
4.21, S.D. = 0.798), variety of type and design
of products (X= 4.11, S.D. = 0.834), and age
and duration of storage of the product (X=
3.93, S.D = 0.706). In term of price, found out
that overall price are in high levels (=3.79,
S.D. =0.624). The three highest levels are
price can be bargain X= 4.17, S.D. = 0.624),
price of product suitable for quality and
standard (X= 3.99, S.D. = 0.722) and price tag
is clearly show (X= 3.82, S.D. = 0.833). For
place and distribution channel found out
that overall are in high levels (X= 4.01, S.D. =
0.799). The three highest levels are orderly in
product arrangement (X=4.06, S.D. = 0.768),
sufficient parking for the building (X= 3.97,
S.D. = 1.044), and location of the building is
easy to find and to travel to (X= 3.97, S.D. =
0.910). In term of promotion, it found out

that overall are in high levels (X= 3.65, S.D. =



0.810). The three highest levels are special
discount for regular customers (X= 3.62, S.D.
= 0.924), special discount and free give offer

(X= 379, SD. = 0.928) and provide

advertising via different media such as radio,
newspaper and banner (X= 3.78, S.D. =
0.902). All finding as shown in Table 6

Table 6: Mean, standard deviation, and level of need for the marketing mix of design of

exhibition and shopping Center for traditional Lannna products according to Four Ps marketing

mix. mix.
Marketing mix factors X S.D revet of

need
1. Product 3.92 0.633 High
2. Price 3.79 0.624 High
3. Place 4.01 0.799 High
4. Promotion 3.65 0.810 High
Overall level 3.84 0.717 High

The needs of marketing mix of Thai
tourists towards exhibition and shopping
Center for traditional Lanna products using
Kano’s model shows that majority of
tourists” needs classified in type O which has
to create customers satisfaction. The needs
for 1.) Variety of the shops 2.) Food centers
or restaurant inside the building 3.)
Supermarket or convenience store inside the
building 4.) The layout is easy to understand

and find the shops 5.) Nice atmosphere, well

decorated and has clear concept design 6.)
Cleanliness of the building 7.) Sufficient clean
toilet for the building 8.) ATM available 9.)
Well space prepare for customers 10.) Well
space prepare for customers and 11.) Sign or
map that show the location of each shop is
clearly show in the building, all these needs
can categorize as A type which has duty to
attract Thai tourists by high technology
availability inside the building.




Table 7: Tourists’ need on exhibition and shopping Center for traditional Lanna products

according to Kano’s model concept

Categorize
The needs of tourists on Total by the
the building A © M i < needs of
tourists

1. Variety of the shops 17 39 7 20 7 10 100% O
2. Food centers or
restaurant inside the 13 32 14 15 13 13 100% O
building
3. Supermarket or
convenience store inside the 9 35 10 12 17 17 100% O
building
4. The layout is easy to
understand and find the 12 36 15 17 11 9 100% O
shops
5. Nice atmosphere, well
decorated and has clear 25 35 9 8 14 9 100% O
concept design
6. Cleanliness of the building | 12 a7 21 10 3 7 100% O
7. Sufficient clean toilet for

7 49 7 17 13 7 100% 0]
the building
8. High technology
availability inside the 39 23 9 8 14 7 100% A
building
9. ATM available 18 31 13 15 11 12 100% 0]
10. Well space prepare for

15 33 12 14 11 15 100% 0]
customers
11. Sign or map that show
the location of each shop is 16 44 10 13 7 10 100% (@)

clearly show in the building




Remark A (attractive)
O (one-dimensional)
M (must-be)
Q (questionable)

dissatisfactory

R (reverse)

| (indifferent)

After classifying the needs of Thai
tourists, the needs of products have to be
evaluated by rule of M>O>A>l. In case that
the needs on the products are difficult to
decide or no clear, the use of rule M>O>A>|
is very useful. The first need that must
improve or the first part of product that
strongly reflect Thai tourists’ feeling towards
the exhibition center is the need of M type.
As shown in Table 7 is the needs of the
exhibition center according to the concept of
Kano’s model to prevent customers’
dissatisfaction on the exhibition center which
is the most important part that need to be
improved. Then followed by the second,
third, and fourth part which are type O, A,
and | respectively. It means when reduce
dissatisfaction, it is important to find the
needs that will make tourists satisfy by make

them impress and want to come back in the

is the part to attracting customer

is the part that makes customer satisfy

is the part that product must has it

is the part that should be concerned as it is in the part of

is unwanted part so it needs to be improved

is the part that makes no different for customer’s feeling

future. Normally, if the product can make
consumers feel positive and impress in
product with 2-3 factors, it can say that the
product was improved and perform well in a
certain extent. The needs that can create
customers’ satisfaction from high to low
levels are high technology available in the
building, nice atmosphere, well decorated
and has clear concept design, and sign or
map that show the location of each shop is
clearly show in the building were scale as
0.78, 0.78 and 0.72 respectively. For the
needs towards the center that can cause
dissatisfaction if its missing from high to low
levels are cleanliness of the building,
sufficient clean toilet for the building, and
supermarket or convenience store inside the
building were represented dissatisfy as -0.76,
-0.70 and -0.68 respectively as Table 8 and
Figure 3.



Table 8: Customer Satisfaction Coefficient towards exhibition and shopping Center for traditional

Lanna products

Satisfaction

The needs of Categorize level Dissatisfaction
eve
tourists on the A o] M I by the needs level (O+M)/
(A+0)/
building of tourists ((A+O+M+l) x (-1))
(A+O+M+1)
1. Variety of the shops | 17 39 7 20 O 0.67 -0.55
2. Food centers or
restaurant inside the 13 32 14 15 O 0.61 -0.62
building
3. Supermarket or
convenience store 9 35 10 12 O 0.67 -0.68
inside the building
4. The layout is easy
to understand and 12 36 15 17 0] 0.60 -0.64
find the shops
5. Nice atmosphere,
well decorated and
25 35 9 8 @) 0.78 -0.57
has clear concept
design
6. Cleanliness of the
12 a7 21 10 @) 0.66 -0.76
building
7. Sufficient clean
7 49 7 17 @) 0.70 -0.70
toilet for the building
8. High technology
availability inside the 39 | 23 9 8 A 0.78 -0.41
building
9. ATM available 18 31 13 15 @) 0.64 -0.57
10. Well space
15 33 12 14 o] 0.65 -0.61
prepare for customers
11. Sign or map that
show the location of
16 44 10 13 @] 0.72 -0.65

each shop is clearly

show in the building




Dissatisfaction level
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Figure 3: The effects of product’s roll on satisfaction and dissatisfaction

From the test on general relationship of
Thai tourists that categorize by personal
characteristics  including  gender, age,
education, occupation and income, result
the needs for marketing mix on the
exhibition center that no difference at

significance level of 0.05.

Summary and Discussion

General information of Thai tourists as
respondents, most of them are male, age
between 21-30 years old, bachelor degree
graduated, work as private company’s
employees and average income per month is
between 10,001-20,000 baht. The needs of
tourists on marketing mix for exhibition
center are all in high levels including
product, price, place and promotion. The
needs of marketing mix that is the most
needs for Thai tourists is in term of place and
channel of distribution which are products
are tidily place on the shelf, parking area

available for customer, and location of the

shops are easier to find and easy to travel to.
Marketing mix are also important in Kano’s
model achievement which consistent with
the research of Orn-anong Boonwan (2011) as
the results showed that the marketing mix
influence customers on purchasing One
Tambol One Product (OTOP) with overall in
high level. It is also consistent with the
results of Ketsarin Chomtrakarn (2008) who
studied on marketing mix factors that
affecting consumers on purchasing One
Tambol One Product (OTOP) in Samut
Prakan. Both researchers found that
marketing mix factors are all in high level and
if categorize by each type of marketing mix,
place will be the most important factor as
customers give important concern to the
convenience location that easy to find and
easy to travel to in high level. Product factor
should focus on new design, concern more
on quality with suitable price and should be
more publicized. Moreover, it should be

more study on other factors of marketing mix



with more specific details in various areas. It
should be also has more advertising via
radio, newspaper, and banner in order to
apply the results of the comparative study
and to improve the efficiency consumers
behavior.

The design of exhibition and shopping
Center for traditional Lannna products give
an important on satisfaction of Thai tourist
who would visit the center by focusing on
high technology that available in the center,
nice atmosphere, well decorated and has
clear concept design, and sign or map that
show the location of each shop is clearly
show in the building. As a result, the building
has been designed to meet the needs of

visitors.

Suggestion

Marketing mix model and design of
exhibition and shopping Center for traditional
Lannna products that sustainable and
suitable for tourists should focus on
participation of the management of both
public and private sectors in 3 points which
are 1) to determine the development
pattern of exhibition and shopping center for
traditional Lannna products with the
processes as follows: 1.1) set the vision, 1.2)
mission, 1.3) evaluate stakeholder and 1.4)
strategies for development. 2.) To create
management team from public sector,
private sector and community to get the
same commitment and support to the

product literally by buildup love and unity of

all stakeholders. Also create faith on leaders
and group of leaders for the building
management to achieve knowledge sharing
to create powerful idea on the basis of
cultural, traditional, lifestyle and local
wisdom. And 3.) Provide cooperation activities
to promote the concept of participation

principle and good governance principle.
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ABSTRACT

The study of the tourism development of the highway (route) 1096 Mea Rim-Samoeng, Chiang Mai
Province. Objective were first, to study the demographic of Thai tourists and foreign tourists. Second, to
investigate Thai tourists and foreigner tourists attitude towards the 5A’s of tourism. Finally to explore guidelines
for tourism development of the highway (route) 1096 Mea Rim-Samoeng, Chiang Mai Province. Sample size of this
study were Thai and foreign tourists who visit attractions on the highway (route) 1096 Mea Rim-Samoeng, Chiang
Mai province a total of 400 samples which calculated by using formular from W.G. Cochan at 95% confident. Non-
probability sampling was applied by using Convenience Sampling Technique. Several descriptive statistic were
applied i.e, frequency, percentage, mean, standard deviation (SD) and Inferential Statistics were T-Test and F-Test
(One-way Analysis of Variance ANOVA).

The findings indicated that number of Thai and foreign tourists were equal. Most population were
female, age between 21-30 years old which they earn 20,001-25,000 baht per month. The result from
agreement’s level of Thai and foreigners tourists towards to the 5A’s of tourism founds indicated that respondent
gave a rate as agree to Attraction (X= 3.75) and Accommodation (X= 3.51). The othe factors such as Activity (X=
3.40), Amenit (X= 3.16) and accessibility (X= 2.94) were gave a rate as neutral respectively. In addition, result of
hypothesis found that 1) there was significant different between demographic information classified by gender
and average mean of agreement towards Attraction at 0.05 level. 2) There were no significant different between
demographic information classified by age, income, and nationality and average mean of agreement towards 5A’s

of tourism at 0.05 level.

Keywords: Guidelines for tourism development, Highway (route) 1096 Mea Rim-Samoeng
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ABSTRACT

The purpose of this research is to study management on budget, Efficiency and problems and obstacles in
information management on budget, finance and accounting, at the Chiang Mai 3 Highway District, as a qualitative research.
Population and samples in the research include those having knowledge on, expert at, and conceming with information on
budget, totaling 10 persons, comprising 4 executives, 4 supervisors and 2 practitioners. Data was collected by observation and
interview with using the questionnaire created by the researchers to be analyzed, with use of descriptive summary as issues.

The research result found that there were 6 steps of information management on budget, finance and accounting,
39 Chiang Mai Highway District, as follows: data collection, data examination, data processing, data storage, data analysis, and
data application. Applying the information technology to help performance could facilitate data storage and processing well. As
a result, it was accurate and reliable and updated and able to facilitate working much, reduced redundancy and delayed of
operation which was not flexible in processing, could access to the information required quickly and also could be used as
details supplementary to the report in Government Fiscal Management Information System (GFMIS). In Addition, the executives
could use the data to define strategy, planning, analysis, and decision making immediately, allowing the budget management
to be efficient and effective more.

Efficiency in budget management by using management information system and budget control found (1) help to
data user can access the information that they need quickly and timely (2) reduce work procedures and save time resource (3)
help to determine whether it meets the targets set by the government or not (4) help to administrators can analyze problems
or obstacles arise to find out how to improve (5) control and troubleshooting and help to administrators to define strategic,
goals and operational planning and (6) help to a worker with ease to improve the information and databases.

Problems and obstacles found in applying the information system on budget to help operation of the executives,
superiors and practitioners are similar as follows: Problem on hardware- the computers was obsolete that the executives
should allocate budget to produce the ones with higher quality; problem on software-it was from the Microsoft Excel used did
not respond since the version of software used was not in line with model of the computer. In addition, the software also was
limited in interconnecting automatically, The problem on data and database were found that initially, the database created by
the practitioners was not correct and updated, which the executives should reiterate the practitioners to record carefully and
there should be examination on correctness of data after recording every time, and the practitioners should survey demands of
users of data on budget before making database. The problem on process on management of disbursement of budget was
found that the executives and supervisors could not access data wholly since they were limited on sharing of data. The
information system also had no protection system, so that those who did not concern to could access to the data easily on
network system on information system on budget, they used Local Area Network (LAN) to operate. If the main computer is
damaged, the clients in the system could not view data as well. So, the data users and practitioner should study and try to
understand data in the information system more. And there should be regularly training to provide knowledge on information

management on budget additionally.

Keywords: Budget Management, Management Information System
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Abstract

The objectives of this research was about the bookkeeping of the cooperative employees in the royal
project areas in Chiang Mai and to improve it. It is a qualitative research in which the data was collected from the
population sampling of the 80 cooperative employees in the royal project areas from December 2015 to March
2016. This research employed analytic induction in the data analysis. The study found that, in most of the
accounting operation, there was no systematic management in the documents, the ledgers, and the accounting.
Consequently, there was also no the current operating performance according to the participatory management
systems consisted of organization structure and segregation of duty, operation procedure and all other areas of
the financial status. A suggestion from the research is to organize a workshop which gives employees knowledge
and understanding about cooperative accounting. Therefore, the royal project’s cooperative employees can keep
their books correctly and properly and they can apply the knowledge to real situations accurately, and finally are

able to gain the current operating performance and financial status with the most effective sustainability.

Keywords : Bookkeeping, Cooperatives
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