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The Tourists’ Behavior, Satisfaction and Concepts for Sustainable tourist

destination development in Phra Nakhon Si Ayutthaya Province.
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Abstract

The research’s objective is to study tourists behaviors toward the satisfaction and concepts of sustainable
tourism destination development. The sample group was 400 Thai tourists traveling to Phranakhon Si Ayutthaya Province.
The tool was a questionnaire with confidence value .958. The statistics were used percentage, mean, standard deviation
and f-test.

The result, Mostly tourists behaviors were friends suggested, one day trip, with expenses 1,001-3,000 baht.
Overall tourists satisfactions level were at very satisfied (Mean=3.62), Sustainable development concepts were at the most
important level (Mean=4.24). Hypothesis tests, tourist information on the destinations’ satisfactions and on sustainable
development concepts were different with statistically significant at 0.05. Recommendations are increasing activities,
communities’ employment, facilities for the disabled and establishing water management and wastewater treatment
systems.
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Table 1 Phranakhon Si Ayutthaya Province Tourist Information 2017-2019

DATA 2017 2018 2019
Travelers (Foreigner & Thai) 7,631,557 8,349,613 8.292.809
Stay (days) 2.67 2.62 2.63
Average expenses (Baht per day) 1,627.87 1,705.00 1,752.17
Tourism income (million baht) 16,691.00 19,016.00 19,154.93

Source: National Statistical Office, Phranakhon Si Ayutthaya Provincial (updated 15 Sep 2020)
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Figure 2 Conceptual framework
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Table 2 Mean and Standard Deviation Assessing the satisfaction of tourists on destinations

Assessing the satisfaction Y SD. Level
On Services 3.79 591 Excellent
On all Expenses 3.74 .640 Good
On Locations and facilities 3.79 735 Excellent
On Marketing Promotions 3.16 .839 Very poor
On Service providers 3.63 .800 Good
On Service process 3.63 .800 Good
On Physical environments 3.57 .830 Good

Overall assessing the satisfaction of
3.62 577
tourists on destinations
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Table 3 Mean and Standard Deviation, The Sustainable tourism Destinations

Criteria Y S.D. Level
Demonstrate sustainable destination management 4.26 .591 Good
Maximize economic benefits to the host community 4.20 579 Good
Maximize benefits to communities, visitors, and culture  4.27 .583 Excellent
Maximize benefits to the environment 4.25 .561 Good
Overall the sustainable tourism destination 4.24 524
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WANGENNAY (Table 4)

M1919 4 Hypothesis test results, Satisfactions of Tourists’ information on destinations

Tourist destinations’ satisfaction Gender Age  Status Occupation Education Income
1. On Services 190 .029* .599 486 .657 .343
2. On all expenses 334 754 .633 .691 .855 .582
3. On Location and facilities .965 .000* .055 .001* .054 125
4. On Marketing promotions 182 .664 136 267 441 405
5. On service providers .601 .029* 401 .307 .052 194
6. On Service Processing .601 .029* 401 .307 .052 194
7. On Physical Environments .949 .345 .855 525 .196 .072
Overview of the satisfaction 932 .041* .264 483 .230 169

assessment of tourists on destinations

* significant level p < 0.05
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AINTANIZUATATAEDEN UANFNNTL (Table 5)
Table 5 Hypothesis test results, Satisfaction of Tourists’ information on Sustainable tourist destinations’

Concept

Sustainable tourist destinations’
Gender Age Status Occupation Education Income

Concept

1. Demonstrate sustainable destination .094 443 334 .535 .261 .039*
management

2. Maximize economic benefits to the .040* .009* 137 .055 218 .005*

host community

3. Maximize benefits to communities, .206 .205 .265 27 113 .002*

visitors, and culture
4. Maximize benefits to the environment .203 .040*  .023* 123 .284 .001*

Overall of Concept of sustainable .074 .052 142 133 A72 .002*

tourism development Of tourists

* significant level p < 0.05
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