v
o

nstsegaRanisssAuTF annanansamnatulat s managas il AN 5

5BE-032: Ananarasdiulszanmansaaniginasanisinaulazas
duslnalumsidandedumluianalilaggsawssunsadagsen
WNIANTEUATATRLFEN
The influence of the marketing mix affecting consumers decision making to
purchase the products in Tesco Lotus Phra Nakhon Si Ayutthaya
in Phra Nakhon Si Ayutthaya Province
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Abstract

The purpose of this study was to 1) study the decision making of consumers to purchase products in Tesco Lotus Phra
Nakhon Si Ayutthaya, Phra Nakhon Si Ayutthaya Province and 2) study the influence of the marketing mix affecting consumers
decision making to purchase the products in Tesco Lotus Phra Nakhon Si Ayutthaya in Phra Nakhon Si Ayutthaya Province. The
research instrument was a questionnaire and collected 400 samples from the population in Phra Nakhon Si Ayutthaya Province by
selecting specific who purchased products in Tesco Lotus Phra Nakhon Si Ayutthaya, Phra Nakhon Si Ayutthaya Province. with a
Purposive Sampling method. The statistics used for analyzing the data were percentage, mean, standard deviation and multiple
regression analysis

The research found that 1) The decision making of consumers to purchase products in Tesco Lotus Phra Nakhon Si
Ayutthaya, Phra Nakhon Si Ayutthaya Province in overall at a highest level. 2) The influence of the marketing mix affecting consumers'
decision making to purchase the products in Tesco Lotus Phra Nakhon Si Ayutthaya in Phra Nakhon Si Ayutthaya Province with
predictive power as of 23.3 percent. The equation can be written as follow: Z = 0.168X, + 0.086X, + 0.007X, + 0.150X, + 0.063X, +
0.110X, +0.123X;
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