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ABSTRACT

The objectives of this research were to study the influence of System Quality, Information Quality, Service Quality, Price
Fairness and Marketing Promotion of food delivery mobile apps on Consumer Satisfaction and to study the influence of System
Quality, Information Quality, Service Quality, Price Fairness, Marketing Promotion of food delivery mobile apps and consumer
satisfaction on Repeat Service Intention of consumers in Bangkok. The study applied quantitative research approach. A questionnaire
having passed both validity and reliability tests was used as the tool in collecting data. Research population was Bangkok consumers
who had ever used food delivery mobile apps, 400 samples were selected by convenience. Descriptive statistics and multiple
regressions at .05 significance level were applied in analyzing data and testing hypotheses. The results indicate that the majority of
respondents are female aged 20-29 years, single, bachelor's degree holders, employees in private companies. The largest group
earns average monthly personal income ranged 10,001-25,000 baht. The results of hypothesis testing reveal that

1) System Quality of Food Delivery App had a positive and direct influence on consumers satisfaction.

2) Information Quality of Food Delivery App had a negative and direct influence on consumers satisfaction.

3) Service Quality of Food Delivery App had a positive and direct influence on consumers satisfaction.

4) Price Fairess of Food Delivery App had a negative and direct influence on consumers satisfaction.

5) Marketing Promotion of Food Delivery App had a positive and direct influence on consumers satisfaction.

6) System Quality of Food Delivery App had a positive and direct influence on consumers repeat service intention.

7) Information Quality of Food Delivery App had a positive and direct influence on consumers repeat service intention.

8) Service Quality of Food Delivery App had a negative and direct influence on consumers repeat service intention.

9) Price Fairness of Food Delivery App had a positive and direct influence on consumers repeat service intention.

10) Marketing Promotion of Food Delivery App had a positive and direct influence on consumers repeat service intention.

11) Satisfaction of Food Delivery App had a positive and direct influence on consumers repeat service intention. At the
significant level of 0.05.

Keywords: System Quality, Information Quality, Service Quality, Price Faimess, Marketing Promotion, Repeat Service Intention
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