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Marketing strategy for baking products, fresh coconut milk recipe
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Abstract
This research It is a qualitative research. The objectives are to 1) study the overall operating conditions, 2) study
the marketing operating conditions, 3) analyze the internal and external environment, and 4) determine the marketing
strategy for the fresh coconut milk baking products. Jor - Angkhruangratana The instruments used for the collection were
structured interviews. And small group meetings a tool to analyze the environment using SWOT Analysis and to define
strategies using the TOWS Matrix method. Key informants were selected by a specific method of 3 persons: business

owners and business associates.
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The results of the research were as follows: 1) Overall operating conditions It has the nature of the business as a
single owner model. Produced using formula 2) Operating conditions in marketing and 3) Internal and external environment.
Found to have inherited from ancestors There is a selection of quality raw materials. Packaging is lacking in quality. No
commercial registration Most of them are sold mainly to wholesalers. Use word-of-mouth communication 4) Define 4
marketing strategies as follows: 1) Proactive strategy by adding product value by registering as OTOP, the strength is to
select quality raw materials. The formula inherited from the ancestors and the opportunity is that government agencies
allow easy product registration. 2) Preventive strategies. By creating unique products that stand out, use their strengths,
that is, the selection of quality raw materials. 3) A modified strategy By increasing distribution channels with online
marketplaces, the weaknesses are less channels and the opportunity is online shopping habits that are popular and
growing rapidly. 4) Passive strategy By developing suitable and quality packaging to avoid weather conditions that can
easily deteriorate the product, its weaknesses are poor packaging and the barrier is hot, high humidity conditions.
Resulting in product quality deterioration easily

Keywords: Marketing Strategy, Fresh Coconut Milk Baking Product
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