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Service Quality, Covid-19 Preventive Measures, Satisfaction and Trust on

shopping centers that affect the revisit intention of consumers.
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ABSTRACT

The objectives of this research were to study Service Quality and Covid-19 Preventive Measures of shopping centers that
affect Satisfaction and Trust of consumers in Bangkok, and to study Satisfaction and Trust on shopping centers that affect the revisit
intention of consumers.  Quantitative research approach was utilized, and a closed-ended questionnaire was used as the tool in
collecting data. A sample group of 400 consumers who had visited a shopping centers in last 3 months was selected by convenience.
Descriptive statistics and multiple regression at .05 significance level were applied in analyzing data and testing hypotheses.

The results showed that the majority of respondents were female, aged 18-25 years old, bachelor's degree, private company
employees and the average income 10,001-20,000 THB/month. Results reveal that Responsiveness dimensions of service quality and
Pre-Booking for service, Mask, Clean and Touch-less society dimensions of Covid-19 preventive measures have positive effects on
Satisfaction. Responsiveness dimensions of service quality and Social Distance for 1 meter, Pre-Booking for service and Touch-less
society dimensions of Covid-19 preventive measures have positive effects on customer Trust. Satisfaction and trust have positive
effects on revisit intention.

Keywords: Shopping center, Service quality, Preventive Measure, Satisfaction, Trust, Re-visit intention.
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q 9

Ustyaynsis / euwindelanuau 312 au Andly 78% 589830178 S2AUAININLBTYNFT AU 65 ALAR

fuFaras 16.25% uaripangaaaszausand ifBoynss da1uou 23 auAndlufaaas 5.75%4ulugiilu
¥ d’ a o a v o a o K o a

ANANNLNTY TINAUI 145 AuAALTUFRaAY 36.25% savasuiiduiinGew / WnAne auau 101 AuAaLiy

Faraz 25.25% dannduiudimanis uaswineusy vizesgiauia a1ueu 54 auAniluiasas 13.5% uay

49

v

I 1Wnaeefianig geiadausa ingsiasanlivinsdudeaulal-aenlal aawiu 51 audndufesay
12.75% sanfuudnainlllailsyan sau 31 auAnludesss 7.75% wazardnniuaud 41w 17 AuAn
Thufenaz 4.25% uazendnau s1um 1 au Anduiesas 0.25%53’&1%Lmumunmm’qu‘mm&iﬁa"miﬁmﬁﬂm'@
{Aau 10,001-20,000 1M Sefianuan 204 Ay Anfludesay 51% sesasuniisnaldieds 20,001-30,000 1
Suru 122 audnifludesay 30.5% dauflusealdieds 30,001-40,000 1AM 41uaw 39 AuAnTudata:
9.75% uaz 40,001-50,000 LN AU9U 21 AUAALTUW 5.25% ﬂ"ﬂﬂﬁ@‘m@‘L’Lﬂuiﬂﬁiﬁma‘ﬂmﬂﬂﬂfi’] 50,000 LW
AaLRal AU 14 AW Anduieaaay 3.5%

HANTTIAIIZYRYA ATUNINLETNNT (Service Quality) ANMTINga991BIUTANT (Tangibility)Wudn
Immquﬁi:ﬁummﬁﬂLﬁu@gﬂu@:ﬁumnﬁqm (X=4.39) LLam'meﬁjmLuummﬁmwhﬁu (S.D=0.45) Inei

SEAZLDEATDINANS AT 1

851
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A15199 1 : uansARAtLaTduleEIUUNIRI g UIesT Ry AN LT AUANININNNTLENIA W AT

sUa9sn1R9N19LIN9vee LT InAluNgamMNIIWAT

ﬂ’nm’ﬂugﬂﬁssmmu?mi (Tangibility) X S.D SEAUANNARLIAY

1. gnsnliAzesiialuguenisdiineaaiunisuinisgna 419 0.69 NN

2. fuussenAkaznIanusne luguEnsAasenuuazigala 4.54 0.57 NNfige
1 & v K val NI

3. NMaANuNNNEuaNTeIAuENIAAIgaANaulalaR 4.37 0.57 NNNGA
d’d = = v d‘

4. pnsananunianuiussidauGauiesuazazenn 4.48 0.55 NNNGA

39U 4.39 0.45 NNNFRA

53

HANNIILAZITRYA ANKNINUENNS (Service Quality) A NLTalaldaslals (Reliability) wudn

q

TnasanfisziAuauAndinedlussAunnign (X=4.34) uazdiudasuuninsguiady (5.0=0.5) Tnad

FEAIDEAUAINAMT AN9N 2

A15199 2 : wandALeAtLArduEULUNIATI TR TR AN AT LIZALAMNINNLENNIAY A INEENS

Telaldresdisinalungemnamiung

anudatalinglala (Reliability) X s.D STAUAMNANLIAY
o Ly v A dl A = ' ¥ v dl
1. wilnuaesgudnisfdaudea gy uleatinaenglinnglals 4.28 0.59 NG
2. wrineuesguenisA liuFnIsAEANsaLADL 4.39 0.61 Wnign
3. madla-Jaliuinismssmudlaudsinauldineianaianaianaey 4.35 0.59 NG
593 4.34 0.5 NNNgA

N@mﬁm?’]xﬁﬁﬂ'ﬂg@ ﬂmm‘wu‘%ﬂw (Service Quality) m?mu@umﬁﬂ@”ﬂﬁﬁ (Responsiveness)

wuan InesandiszaumuAniuag TuszAUNINTNgR (X=4.37) LmeuLﬁmLuummgmwhﬁu (5.D=0.47)

IpedseazIBEAIAINART ANTNT 3

A15197 3 : uansAedsuazdaulauuunnsgTesdoyaNe N LsEALAMAWNNTLENIA M N3

naUaueIRagnA1eLTinAlungemnaIuAT

N9AAUAUAIABRNAT (Responsiveness) X SD SEAUANNAALIIU
= - . P 3
1. matinmsresguinisdnduld|fedsmndaiuaunimuaioan 4.34 0.55 NNfiga
o & v A Y o % 1 o
2. ninaupesduinsAinsusaiugnAnetedaiau 4
. . 4.43 0.64 wnfign
a o = N 9
Menfugasnanaslffunsnig
o o v v v a v ] s ' al dl
3. ninawreuinsAdaundaslunisliuinsldadaiuriod 4.36 0.58 NG
4. winewaeguensfdanunsyiiesefulunsliuinisurignan 4.34 0.62 Nnngn
598 4.37 0.47 NTign

a cy a . . ¥ A o £y |
HANNTILATIZYLRYA ARININLTNNT (Service Quality) N3l N TaNUsegnAn (Assurance)WLdn

TnesandisziuauAniverlussAuuINTIgn (X=4.35) uazdaudauuuninsguminiu (S.0=0.48) Tnadl

SBATIDEAURINARI AN9T 4




v
o

NslsegaRanIessAuTf unangsamnaulatisaNenaga sl AN 5 JEEE

AN599 4 : wanspdtLarAlanuNInIguTesdayaneaiUsEALAMAINNNTLENNIA LN T AN

] 5 Y a
L‘ﬁ@&lu[ﬂ@@“ﬂV’]’T’].I@\‘i[i;l“]_litﬂﬂluﬂa\'iLV]WNMTHV’]?

. Coo L. _ FEAUANY
msliANuTasiusagnAn (Assurance) X SD o
ARLIAY
s o v A v 1 dl
1. wilneuzesgudnisddaanansnlunsut il laetensqe 4.29 0.57 NNNgn
” v a o P R .
2. wilnauaesguensiiaufuazannsnesuneNneuteadelines .
4.41 0.61 NNNgn
sz
o - v qy a > o 3
3. neinaureguinsA TN sldRus g Ui vue 4.36 0.59 NNgA
o o v A v a 1 a
4. wiinaueeguenisAinslvLTnsetasela .
. 4.34 0.61 NNNgn
v v Y a o Y a
afelignAninaudilalunislduinag
59U 4.35 0.48 NNNGA

a cv a . . Va 1% % |
HANNIRLATITTYA ATUNINLIENNS (Service Quality) N1sfanuazidnlagnAn (Empathy)wiidn
TngsaniiszAuauAnieg ussAUNINTIgR (X=4.37) uazdaudetuunnsgumiiy (3.0=0.46) Tnadl

IEAZIBEAUAINAMI AT 5

A15197 5 : uassAedsiazddulauLuNIRsINYeday AN eI LT AUAMNINTLTNANU N9fanuaY

whlagnAnaeadudinalungamnamuas

o ,, . — FTALANN
nsganuazLdnlagnA (Empathy) X S.D e
ALY
o Ly v v o v oa v v v dl
1. wiineuesguensAt Wuuzsiuar Wsnsldnseninnsaanisaesgnn 4.30 0.54 NNNgA
2. wiineuesguanisAinguaelalduas P
. 4.47 0.61 NNAGA
¥ v b
AOLAUBIANNABINNT1R9QN AL AAR LA
3. wansliLINsresAutnsAtazaand uiunsun ldusnie 4.34 0.56 N NNGA
ERH 4.37 0.46 uniign

HANNIAATITITaYA NmInistasiunnsszunaeslsnfndalnfalalsnn 2019 AuSocial Distance
1Meter. NITIUTTHIZUNG 1 LATNUIN Iﬂmauﬁizﬁummﬁmﬁumﬂm:ﬁumn%m (X=3.97) uwazdii

= | e =~ = o A
LUF_l\?LUuNf]miﬁ’]uW]']ﬂU (5.D=0.6) Iﬂﬂﬂﬁ'f]ﬂﬂzvﬂﬂﬂ"ﬂ@\?“@ﬂ\? FITINN 6

A15197 6 : uamvAedslazddulavuuNIRsg My aiatiusTAunmsnisesiunsszunzeslsA

a A

Antaalofalalsun2019 Au Social Distance 1 Meter NM3iduseaizi N 1 WAsI89ALEN19AN L0

Y oa

Hualnalungamnaviuag

a

> . — TEALANY
Social Distance 1Meter. NFLIUTLALUNN 1 LNAT X S.D - =
ARLY
PRI { Y .

1. AUEIN1TANNNITRNULAZLIUTZRIZUN 4.14 0.68 qn
2. AueM9ANHaALEN198 MFL CHECK IN - OUT siuuatndiadis Tnamuy 3.90 0.88 an
3. AuenieAimNAseAia lunsiuszazing 1 wns 3.88 0.83 an
394 3.97 0.6 un
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uaNNIALATITITaYs Nnsnstasiunisszunaedlsnmniieliialalsnun2019 AUPRE-BOOKING
nspauANAUINE HLENNInLdn TaesanisziuaauAniued ussALNINTgR (X=3.96) uazdanideauu

WML (S.D=0.78) TnediseaziBeAIIHART 19N 7

A19197 7 : uansAeds uazdaudauuunnsgmeesdeyainasiussAunnniseiunisszunzedisn

a 4

AnTal3alalann2019 A PRE-BOOKING NM9AILIANANUINE IF1FNN3109AuTN 1SRN0

¥ a

Hustnalungamnamuag

al

X Y o — SELAUAINN
PRE-BOOKING M1sALANATUIUE LTLENS X s.D o .
AL
o v a ° Y a v 4} a o v a a

1. gugnneddinisaauanawaug lduinslae liasteaesdaguanisAiinisuinig

. 3.91 0.78 NN
0. y =
PRE-BOOKING #iazaan dmiunisasssaunsldusnig

2. AuEMN9IANHLINT PRE-BOOKING Mviuasialnglsisiaslinsanaste 4.01 0.84 qn
Eet 3.96 0.78 NN

naNMIALATITTaYs Nnsnstasiunisszunaeslsnsnmie lofalalsnn2019 AUMASK saumsinin
auniennasanudn InsaniszAuauAmdineg lussALNINgn (X=4.29) uazdnuletunannsgIumintL

(S.D=0.44) InafisneavideAIRILAsT A94R8

m15197 8 : uansAeds uazddulauuunnsgeesdeyanaiussAuNnntseiunsszuntedlsn

a 4

Analofalalawn2019 Au MASK aauutinninawnsiannaiandnldusnisguinisdaeg

Y a

Hustnalungamnamuag

al

3 . Y _ FTALANN
MASK guuiininaunsiamnai X S.D e e
AnLAY
- v v o § 2 Y a , o Py - Py X
1. gugnsdinnmenisiadu g ldusnisaanlduininewnsianewdguenigdn 4.29 0.51 1nNgn
& v a v o o d’ v oa & v
2. AuennsAnHuInsn st ALnnaun LT3 e Tugueng A .
. 4.34 0.56 1NNgn
3
ANsgauntinnINAaaaLan
o= v 3 vy o » - p
3. guegnnsAniinisdszniAudaimeuasinanaiva g ldusnisaauuiininaunsly 4.25 0.58 1nngn
594 4.29 0.44 NNNgA

HaNTIAZdaya iasnisilasiunisssunnueslsamnidalafalalsnun2019 AucCleaning -
Alcohol Gel HnMsvinAnuaratauarsidasauLinaiuinudd Inasaniszduanuanvivay lussduuin

Ngm (X=4.09) uazdideiuuNAIg Uiy (S.0=0.54) Inafsneazidan1ednass An3199 9



v
o

N9UsegaReINIessALTIA NnangaumnAulat s INInagassu)i SN 5 EEE

A15197 9 : uasvAedtlazddulauuuNmsgIuTesdayaiaaiusz AU aiunsszunedisn

v 4
a & o % . = o 1 A a
AniaalofalaTswn2019 Au Cleaning — Alcohol Gel HnsvinAdINdyaTALATHN T Ta LI
d” = o ¥ 2o
NunAutn1sAreLTinAlungamnauas
- . o - o4 _ FEAUANY
Cleaning — Alcohol Gel AN9¥ANNELRIALAZHLTRTALLFTIUNUY X S.D e
AALIAY
o v A o a e o ar v a ' el/ =2 ' dl
1. AudnisArinisdnsranuaaneaeddmiuiLTn1sat1ainn lugasine 4.25 0.54 unhgn
e v o P 2P PV o
2. Audn1sAENIIMANNdransime LT NN AN laLaa A% 4.21 0.65 ungn
v o ¥ PN . o
3. gutinsAinisinanuazeiasdenelutsinuiuiegnaan 11U 07 30 wIN 3.69 0.91 iy
4. Bunnuneanasedetlusziuniteanesanisldauatiane 4.19 0.63 3N
ERHY 4.09 0.54 an

HaNsALAIzdaYa 1msnistiasiunsszuinveslsafnige laialalann2019 duTouch-less
Society &vanlFdudanudn Inusuilszauaauaniivag luseiusnign (X=4.22) uazdnuidesiu

WML (S.D=0.52) TneiisneaziBen8tafs M3 10

A19199 10 : wansANaRsuATA e IuNIRgIuTesdeyanaiuszALNRsntsdesiuntsTLATedlsn

AnimalofalaTswn2019 Au Touch-less Society aasiLslnAlungamnamIUAg

o wye o — FEAUANN
Touch-less Society FanulSduda X S.D i
AnLY
1. melugueniefdszuudiss Ruuuy CASHLESS / E-WALLET / QR CODE 4.27 0.52 NNNgA
2. AugnafmduasnliiuduasflduinistisrSuuuy CASHLESS v QR CODE .
L ) 4.30 0.63 NNNgA
iU drznA s duiugvisalinanssns s
Ly v o A a
3. gutinnsAdviTalaue Uin1s PICK UP
T o 4.08 0.70 q1N
(Uinsdareaireiianlitmennfureuinaann1sdnia)
Eet 4.22 0.52 NNAgA

HaNTAAsEidaa Anuianala (Satisfaction) wuan lagsanszAumuAniueg luszAuNIN

Ngn (X=4.24) uazdrudaauuninsg ity (3.0=0.45) InalseasiRen18atans n13eh 11

A59N 11 ; Lmamm?ml,t,@zmwﬁmLuummﬂmmmﬁm@Lﬁmﬁm:ﬁummﬁqw'ﬂ@ (Satisfaction)

AutN19AN09ELTINAlUNFIMNNIIUAS

- _ SEAUAINN
ANNINala (Satisfaction) X S.D o
ALY
' a = a o %
1. virullaouienalalunisusnisuesdudnisdn 417 0.51 17N
T v Fe e o na - . 3
2. guensdidliuanislimuanueanisaeing 4.26 0.58 NNNgn
= P . 3
3. viuianelanmsnissneiiuninsgusesguedni i 4.26 0.57 NNNgn
% o % j a =3 AI d‘ 1 v v % NI
4. TnggauuaguensmiFnindvinuseanislaasudou 4.25 0.54 NNNgn
ER 4.24 0.45 NNNGA
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'
a

a e Y -ﬂl A v 1 = o a =3 1 o
N@ﬂ’]i')mﬁ"]zﬁ‘ﬂ'ﬂyj@ﬂ"J’]ﬁJL"ﬁ@ﬂ’ﬂVLfJQ’]\ﬂ@ (Trust)wuan Tmmwmmummmmuu@qimmumﬂmm

(X=4.18) uazdrudenuuninsgumiiy (S.0=0.55) TnaisaaziBenetand s 12

A15197 12 : uassALadsuazddulaauunnsguresdayaiaiussAuaadeneldanga (Trust) 2e

Y a

{uFlnalungamnamriung

a

S awy — STALANN
Aanadatialinga (Trust) X SD e
AnLIY
1 = ¢ﬁ| A = o Ly ¥ ‘ﬁl
1. viuilAnumene luaNazaIn e unitn e AuTNITAN 4.21 0.58 NNNgA
L g & v o - s =
2. vihufanaalaluanuarenntlaenidevesiasinlugugnisin 4.25 0.72 NNNgA
I T -
3. viwiaesiudguensitiarliiduumasunsiaalsrataunuay 4.10 0.71 q1N
4. viuldanslalunisnsandesyadausouaziuesinsdniasenidudayaaseliun
411 0.79 q1N
& v
AUENITAN
5. vinulinslalunsineasnazeatasadialunnqanialuguenisd 4.23 0.65 NG
ERH 4.18 0.55 N

Han1saATsidaya wnmsnistesiunissyunateslsndnialofalalsnun 2019 sunudn tnasaud
srAuANARiueE lusTALNINTIgR (X=4.50) uazdruidaauuninsgumiiy (S.0=0.52) lnaiisuaziden

YBIHARY AN 13

A15197 13 : uaasALadtuazddulBvuuNIAs g uIesdayanaafusTAusTAuATNATIa Tl (Revisit

Intention) 2@<i{Li3tnAlUNgEMNANIUAS

L . _ FEAUAINN
Anuaslalildn (Revisit Intention) X S.D - =
Aniiu
1. iuasnduanldsnsguinisAgnaislugani 4.41 0.59 wnign
2. gudnisifiiilunisdendusuusniviauas Tl ldusnslulenadaly 4.54 0.62 N NAgA
1 v v 1 o v d’/ dl
3. viwanaueuliudadnay T guennsdnil 4.49 0.63 Wnige
4. viwAslaagldgugnisdntiivedannaud 4.53 0.60 NNTGR
5. vinusslaazldusnsluduindaeglugudnisdng 4.54 0.59 N NAgA
Pty 4.50 0.52 g

a o

nan1sIsiaya tnaldatianistnszinaneaidiany Neeautad1Atyn1eaifangydl 0.05R2 =

437 , F = 30.14 ﬁmmn‘wudﬁé’mma‘mmummgﬂh”ﬁ (AN Beta = 0.178 ) AuasamNNanelaaaq

Y oa

AUETNATUN PN ARBsTALAMNITENUN 95% UaT AUNITATLIANAIUILE [UTNNT (A1 Beta = 0.204) Au

ANFEINNENNINBUNTE (A Beta = 0.160 ) ANUNNINIANNALDIALATHITATDULFUNUA (A1 Beta =
v o Y o o 1 v = 1 = Y oa
0.133 ) uay audeanlSduda nnsneuauassagnAn0.160 ) Auaraaluienalazesguilnalu
v o dl' nl/ cl' al' v a v di A % v
NPNNNUIUAT FRBTZALANNITANUN 99% Tnemanuauiiuglassuaesiiznis suanuitenaldnelals
v v d‘ ul/ 1 v v Yo v v v U ] ] 1 =
sunsianumeusegnAn sunsfanuazidnlagnan uay Aunisiduscazuing 1w Tinasiaa N

walaaesdfuslnalungammamiuas MeaziBeAT8INANTNAABLIAIRANTINN 14




v
o

nslsegaRanisssAuTf snangsumnatulatisanenagassu)il A% 5 EEL
RS9 14 : LANTTIAIUNITDANBELTINYADININUFTNNG (Service Quality) waz NmIN19LTeiunNg
& Xy , e o ~
szunmaaslsnfinmalofalalsun2019 (Preventive Measure) luusiazmunuaauivenala
(Satisfaction) veegLFInATuNIIMNIMIUATTRAELTINATUNIMNIILAS
.. Std
Aauls8&5 (Independent Variable) B Beta t Sig
Error
( Constant ) 0.923 0.218 4.241 0.000
AuLugIessuaaaLsnig (Tangibility) 0.006 0.062 0.006 0.101 0.920
Anudeiialinnglals (Reliability) 0.042 0.060 0.047 0.701 0.483
mimumumrﬁi@@nﬂﬁn (Responsiveness) 0.168 0.073 0.178 2.287 0.023**
nsliaanidesiusiagnAn (Assurance) 0.067 0.072 0.072 0.939 0.348
msfanuazidnlagnAn (Empathy) 0.009 0.068 0.010 0.138 0.890
Social Distance 1Meter. N913UszaIZUN 1 lWAT -0.039 0.037 -0.053 -1.049 0.296
PRE-BOOKING n13AquANaNuang 1 413n1g 0.116 0.027 0.204 4.253 0.000**
MASK @axmtinninaudennas 0.164 0.051 0.160 3.214 0.001*
CLEANING — ALCOHOL GEL
. P v 0.110 0.048 0.133 2312 0.021*
NNINIANMNAZANALATHNTAIALLITLIDUNUN
TOUCH-LESS SOCIETY danlddia 0.137 0.044 0.160 3.088 0.002*
Adjusted :R2 = .437 , F = 30.14 , p < 0.005
nan1sanviteya tneldatifinisdinszinaneediny NecauiindAtynieadaAnseau 0.05R2 =
370, F = 22.87 NAN3041 U AIUNNIABLAUBNGIDANAN(AT Beta = 0.219 )AUNIaLUszaziing 1 tNa3(A0
Beta = 0.136) AUNNTALIANAUING 1H13N13(AN Beta = 0.229) uay AudsanlFduila (A1 Beta = 0.211)
. - Y 2 — 4 &4 ds
uasaANNene lareElTinAlungamnaruag AatsTALANTNUN 99% InanAnumaNidugtassuaes
a % d‘ A % Y v 4 d‘ ;/ 1 ¥ v Y o v k% v
133 snupnnni@ana lianglals dunislifanudedusagnan Arunisianuazidnlagnan sunisaon
winnawdannasy wazA1uniinanareauazd@asauLTounun Il nasanuianalanes
AU TNA LN IMNEMIUAIINYALDUATBILAN1TNAGBLAIAIT WA 15
A$99 15 : HLANTTILATIZUNITDANBELTINYARININUTNNG (Service Quality) waz NmIN19tTaeiung
sx1na04l3ARnTa l93a 1Al 2019 (Preventive Measure) TuusazauiuanNimaieldanela
(Trust) 2915 InATUNJONNEMILAT
.. Std
mauls@d52 (Independent Variable) B Beta t Sig
Error
( Constant) 0.899 0.284 3.165 0.002
A LugLla9INR9UTNNT (Tangibility) -0.041 0.081 -0.034 -0.505 0.614
Audenaldnelals (Reliability) -0.032 0.078 -0.029 -0.406 0.685
NNIRBLALBIEBGNAT (Responsiveness) 0.256 0.096 0.219 2.669 0.008**
misliaauidesiusiagnen (Assurance) 0.071 0.093 0.062 0.764 0.446
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Std
Aauilsadsz (Independent Variable) B Beta t Sig
Error
Yo ¥ v
nsfanuazidalagnAn (Empathy) 0.077 0.089 0.064 0.861 0.390
Social Distance 1Meter. N9idUsZaZUNG 1 LuAT 0.124 0.049 0.136 0.538 0.012**
PRE-BOOKING n13AquANauauyI413nng 0.161 0.036 0.229 4.521 0.000**
MASK @axutiininaundevnass -0.085 0.066 -0.067 -1.274 0.203
CLEANING - ALCOHOL GEL
P ¥4 0.031 0.062 0.031 0.503 0.615
NNINANALDIALAL KN TATALLTIIUANUN
TOUCH-LESS SOCIETY daanl5dueia 0.223 0.058 0.211 3.855 0.000**

Adjusted :R2 = .370 , F =22.87 ,p <0.05

338, F = 101.19Wa13011 wusAnNienala (A1 Beta = 0.371) ua

]
a o o 0 o aa

o

Y

ee

| '
o

uan1sansvideys Tnaldatiinisdimaziinnnasidanyg NeeaudadAyneatAnIzA 0.05 R2 =

Adanelinngla (AN Beta = 0.371) WA

aanadlaligaesisinalungamnwamiuas AoassAUANNTEIUN 99%9NEAZIBYATBILANINARBLIAY

A3 16

A1519% 16 : NANNIAATIZYNTDANRTINIANNNa LA (Satisfaction) uazmaN@aialdnnela (Trust) iy

ANAdlalldn (Revisit intention) wavdLElnalungammwamunas

fautlsAunans (Mediator Variable) B S Beta t Sig
Error
( Constant ) 1.601 0.208 7.714 0.000
Auanala (Satisfaction) 0.434 0.063 0.371 6.881 0.000**
Amidefioldangla (Trusy 0.253 0.051 0267 | 4952 | 0000
Adjusted :R2 = .338 , F = 101.19, p < 0.05
- NANTNAFAL
AUNAFIU -
AUNAFIU
ansAgILT 1 AEMNLENIsdaaIILInAaRaionala auuﬁg'\uﬁuﬂﬁifaﬂlﬁtﬂu
H1 annAg 1.1 anniuglassnresiinisdananisuansiepsuienela Ufiasanungnu
H2 annAgu 1.2 Anuideielindalddeanisuansennuiionela Ufjiasannsgny
H3 aNNAgU 1.3 NMspeLauedsiagnA eI Nsdman1sLansaaLianala gaNFLANNAF U
H4 annfg 1.4 mslianuidesiusegnAnitesiuinisdsuamatansiapnufionela UfjiesannRgu
H5 annAgu 1.5 nMefanuazidlagnAviseduiinisdanantsuanseauienela Ufiasanungnu
ﬂuuﬁgﬁuﬁ 2 Qmmwu%miﬂ'qNammfmﬁi@mﬁm%aﬁali’mﬂﬁ ﬂuuﬁgwu‘f‘;u,ﬁ.iaﬁi'aﬂ"lﬁ
Wl
H6 ANNFAFIU 2.1 mmtﬂugﬂﬁﬁmmu’?mmqmmqmrwi@mmﬁaﬁaﬁm% Ufjlasannmgy
H7 annfig 2.2 Anuidedelindalddnanisuansennuideieldanga UfjiaaannmAgu
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