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Service Marketing Mix, Brand Image, and Word-of-Mouth Communication That

Influences the Decision to Choose a Shabu Buffet Restaurant in Bangkok
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Abstract

This research was conducted with the aim of studying Service Marketing Mix, Brand image, and word-of-mouth
communication that influences the decision to choose a shabu buffet restaurant in Bangkok. The respondents of this
research were 400 people via Simple Random Sampling. The survey questionnaires was used to collect data from the users.
The reliability Cronbach alpha value is 0.819 and validity was checked of content from experts. The descriptive statistic in
the analysis were frequency, percentage, mean, and standard deviation. The hypotheses test is multiple regression analysis.

The results indicated that Service Marketing Mix Brand image The word-of-mouth communication that influences
the decision to choose a shabu buffet restaurant in Bangkok at a statistically significant level of 0.05. The highest factors
affecting to decision making shabu buffet restaurant in Bangkok (B = 0.376). Next rank is Word-of-Mouth (B = 0.311) and
the last one are Service Marketing Mix (B = 0.092). Moreover, the analysis of coefficient of determination (R2 =.679).

Keywords: Service marketing mix factor, Brand image, Word of Mouth Communication, Decision making
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Figure 1 Restaurant Value & Growth
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