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Social influence and innovation adoption factors affecting the intention to use

smart watches of consumers in Bangkok
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Abstract

This research aims to study social influence and innovation adoption factors which are comparative advantage,
ease of use, compatibility with lifestyle, results demonstrability, and enjoyment that affect the intention to use smart watches
of consumers in Bangkok. A survey research method was applied. Population were consumers in Bangkok who used or
interested in using smart watch. Samples of 385 consumers were selected by convenience sampling. A structured
questionnaire with .98 reliability alpha was used as the tool in collecting data. Descriptive statistics and multiple regression
analysis at .05 significance level were applied in analyzing data and testing hypotheses. Results indicate that attitude
toward the use of smart watch, comparative advantage, and ease of use have positive effects to the intention. The three
independent variables mutually explain 78.9% variance of the intention to use smart watch of consumers
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