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Marketing Mix Factors and Values Influencing Decision to Buy Running

Sports Shoes to exercise In Bangkok
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Abstract

The objective of this research was to study the marketing mix influences and values that affect to buying decision of running
shoes for exercise in Bangkok. The quantitative research model was conducted by using a questionnaire among consumer groups
who wanted to buy running shoes for exercise. The survey made from 400 consumers who wanted to buy running shoes for exercise
at Central Pinklao Department. Data analysis was made by using percentage, frequency, means, differences, and multiple regression
analysis. The research results showed 1) most of the respondents were women with age between 21-30 years old, marriage status
was single with a bachelor's degree or equivalent. They worked as civil servants/state enterprise employees. They had a monthly
income of 10,001 - 25,000 baht. The opinions on buying behavior of running shoes for exercise found the sample group used to buy
running shoes for the exercise of 86.7%. They bought running shoes for exercise by self-determination of 53.3%. They received
information from the internet/website of 60.0%. They bought running shoes for exercise about 10-12 months per pair of 30.0%. They
have an average cost for buying running shoes for the exercise of 1,501-2,000 baht of 26.7%. They bought sports shoes at sports
departments in department stores such as Super sports zone of 73.3%. They bought running shoes for exercise because the shoes
were perfectly fitted to them of 40.0%. Marketing Mix such as products, selling locations, personnel, or employee and process have
influenced their buying decisions. The values factors such as social value and personnel value also have influenced to buying
decision of running shoes for exercise.

Keywords: Marketing Mix Factor, Values, Decisions
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(Nominal Decision Making) 2. nssindulawuuaninaeuiam (Limited Decision Making) 3. nnssndulade

atlawNgLuUy (Extended Decision Making)
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2999198390 AUAN TR SUYT NFUNNUIIUAT TUTI91987 13.00 W.- 17.00 W. 2BITUA 9-10 W.A. 2563
4 C ey da da v ae L Cda a 2 dda
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2. MIFNAIRENT
Tinnsqusiaatinalaeldnisduuuuandannuniiaziily (Probability sampling) Anedsnnsgunguenating
WULNGN (Cluster Random Sampling) tneilsvannsluwsaznguildnwosnaulaunnsaiuis e ang aels

= o =2 o a o v Aﬂl k2 1 o 1 dl v = A :I/
AVIN LATTEALNITANT (MBI MUTLITYTN, 2545 UL 21) LN@VLWI.IH’]@HQNMQ@?;I’]\‘WIﬁ]’ﬂ\‘iﬂ"li‘@\‘il,@@ﬂ‘ﬂum’ﬂuﬂ’]i‘

a

gungurneeuULTBnY (Accidental sampling) Wunsidanngusisadeaingnaulannldusnisiuaming

909N Av lulmu Super sports TuE983sNALANEUN FATUNAT UATTIATINRUANABENDAFLNILA TIATHT

NIQUIABNFIRENITIINNA 400 FIBEIN UATUARINIIENFIBEN THAIH

ilszgirng N lainsrudarurunuuduan

b b
(=3 ar o ko o
iunsaLluLtnan LABAZHBAANALUNILLA
50 % 50%

n = 200
[ABEN

¢

3

3. 1Fnafiaddn

nsdeiliunssedaunn lngldieedienisiae Lflul,l:uumumummﬁmmﬁmmLﬁﬁﬂﬂ
antsgsnaudifunsathunduszinesueadinaun TasrunisamageuangnsennaRluaznImagaL
AuidesTureuILgeUnNY (reliability) TnaiuannaeuendiszAvauaarhaesasauLng (Conbranch s

Alpha Coefficient) 1My .821

a [ 4 aa a (54
4. ﬂ’]‘a"JLFIi’]S‘VI‘lI@E@Ltﬂgﬂﬂﬂmﬂuﬂ’]i’ltﬂ‘ﬂgﬁﬂﬂﬁﬂ

4.1 NM3AIITUTRYALINITILWN (Descriptive Statistics)
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=

dsenausag e a1g an1UNIW N19ANE TN 3ele AealiA Seuay (Percentage)

4.2 Maamzidayaidaeiu (Inferential Statistics)
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nnaseuansAguladadauLlszannianimman uazAfian Nluasen1sindulageseuinnnn
aufuiainasanniainie ldatalunisiieseidayauuunisnnneaidingns (Multiple Regression

Analysis: MRA)

NANIFIAE

annsafivendqalaviinismumndeya nmagauANgnaes LA NndATsiTasys Tnele
WAPIHANTIAATIEIUATATLNANIA4E AAT

1. gravuuvaaunndawlunidunangs Andufesas 63.3 dovang 21-30 U Andufesas 56.7
annuzlan Andufenay 70.0 nsAnEszAL USeynyssvzanauwin Anduiaass 70.0 adiwdrs1anis/
winuigiavna Anduiesas 46.7 melddairau 10,001 - 25,000 um Anduianas 60.0

- o . Caad e o oo d o o
2. iansdezidayatiadedautlizaumneanisaianisindulatesaainnindmitaaneaaniidsnie

2 A
20915 InA AN amnEnILAg

a ]

ANSINANTSILATIZN AR UAIULTEANNINNITAAIAN NANBNAABNISANR U LATDTAINIAWIAINS LS

WWRRBNMNAIMEURINLEINA LWAANFUNNUNMIUAT

aqadiulszannia ' Multicollinearity wlanaguNAgIU
Beta t Sig. o
NISAR/A Tolerance VIF n1g993¢l
AUNARN U .396 8.167* .000 822 1.216 H1a aaugu
ANUTIAN -.006 -119 .905 658 1.521 H1b ldeansy
Fugauisming -.427 -6.971* .000 514 1.944 H1c aansyu
ANUNNTALATHNNTUNE .016 264 792 515 1.942 H1d ldeansy
AIULAARUTANUNNY | 374 5.488* .000 416 2.406 H1e aansy
FAUNTAFUAZINLALD 023 421 674 661 1.514 H1f Tdeensy
ANHUENINLNN
ANUNTELIUNTTAANTT -.257 -3.833* .000 429 2.330 H1g araugu
R=.493,R’ = 243, Adjust R’ = 230 , F-Value = 18.020 , Durbin-Watson = 1.750

= QAR AN ANIZAL 0.05  * NladAtun Nan AN Iz 0.01

<

= vo & o Saa o | v = &
annsneAgeLaNNAgIW annInagllaAall dadbdaudsrannansnaan e vinasenisindulage
saainnhdiLasieesnitdInieaesdLFlna lueangamnEnuAs AoannRaseinnneeTeny (Muttiple

Linear Regression) InglFeatauannunnldilas wudn suanunauing Beta = -.427 Auasessaunisindula

|
o o A

FasaainnNiAmILAuNaaan1AINENINTNgn ot WHIRIAATYTNITAL 0.01 $09AINNABAUNAR DT Beta =

v A o

396 aEINHTEAATYTSEAL 0.01 AuyAraizaninIuBeta = 374 ot NN1UHAATYTNITAL 0.01 AuNszLIUNNG

1
o a

QA3 Beta = - 257 ael WNUBEATYNIZAU 0.01 Tudauae9s N 1af UATUNEU AN LN NNENTW Beta = .023

FNUNN9RAEEHN398 Beta = .016 LATAUINAN Beta = -.006 ANansL BHRavanananssindulataseayinnyin

dwiLnaiesannnaine leetaldadAtyszau 0.01
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NANT33 AT LU A UANNITON NMN8TEA UNIF AR 1W1AT 83095 1A W WS LAIUNBBBNNIFINILUB

o

nauFnee N foeas 243 (R = 243 ) vaginnalaReuledoulstassisunniinnuaaiardewiudasy Aeriu

(Durbin-Watson = 1.5 >1.750<2.5, uaz Tolerance @/ lut93 .416-.822 uaz VIF atflugda 1.216-2.406 98

o

ANElNg 1) waz R = 493 HAnd11ng 0 wamedn auilstfaden1anisnans AAudNnusAusZsunig

Anduladasnn (Taan AUy aI, 2554 Wi 188-194)
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- Multicollinearity wlaHagNNAFIU
AUEN Beta t Sig. o
Tolerance VIF n1529]¢l
ANRUNNNAIAN 148 2.878 .004 925 1.081 Hoa e1ausy
ANtleNAIUL AR - 144 -2.799 .005 925 1.081 H2b s1a8iu
R=.176, R’ = .031 , Adjust R =.026 , F-Value = 6.327 , Durbin-Watson = 1.929

T
o o AN o 0 o a

HAATUNWNEDANIZAL 005 * ReladATyn e AN IZAL 0.01

al
*%
EN

1 a

annsmageuaNNAgIu am19nagt AR Anflanniig nenasensindulatesesinnid mina
WWaaannaINezeddLs inaluangammnamniueg faen1stnszinanesidanyg (Mutiple Linear Regression)

WU AuAienn19dann Beta = 148 Hansnasadndulataseainnidmitiai esanindainaninign
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o Y TP Ut S
seawinningmiLaiesanindain e lfed wiiedAnynazdy 0.0
nansRAT e uaInso neszauAad ulaTasainfidwiuiailasaniiaen g aeeng o
Fetine Seray 3.1 (R = 031) TeagnieliNeulasaulsdassisunaiarinaainindauiudasssiaiu (Durbin-
Watson = 1.5 >1.929<2.5, uaz Tolerance ag/luta9 .925uaz VIF aglugaq 1.081 Geilandrlng 1 uaz R =
a v v U o o a o o 6 o o v a v o a
76 HAdIng o wanadn dautlsifadtmenisnaiailanudiiusiussaunissndulatiaannn (Faan andia

17Ty, 2554 wn 188-194)
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