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Relationship between factors affecting service success of the accounting firm:

a case study of SukhonSaragganonda accounting office

< [ 1* G 1 aa o Ja
WWARAST Yaylewnd 175yt Tuan’ wag 0l Wush

Penpatsara Boonyophatr, Mariya Bainga1, and Watini Pantee'

unAnsa

nsAnIdRgLszasAiiaAnmn ANANTILAS ALUNINTBINIIARYINTTYTUAILINIRY A NN TDNTBsAINaATIT Lay

q

= A A S|

ANE1EA TN NS UMY uasmAudNUEsEMgN9ANARLTLSE ALINTNDBINIRYIN T T ULAZIUNITRYW ARINNTDN
aadinenTiyd denrmduialunslsiusneiuviingd tasldniegusaetsanndusznaunsiildiimednineTyqaus asn
UL S1uau 47 au nedrmauundwzlu (Census) lieifudayaangnémneulaelfuuuseunialuninfusmumadeys
ﬁLmﬁ:ﬁ@HaTmﬂﬁﬁhmﬁﬂ ANSaLaz ziwﬁmmummgm Lmemmu@uuﬁgm‘[mﬂﬁﬁimaﬁﬁuﬂ@:ﬁm%uﬁuﬁuﬁr (Correlation)
9RaLAEIFAU (Pearson’s Product Moment) HANNSANINLIN

ANHAALTWAE AN INTBINIIA AT T uAz LN TRUTAEAINIIN ANAATIUA WA NNF BN 1IN uTyT The
ANS uazAAARTUAUA N S NS LSS (Success) Tatnmean Wiwdilamunned luszdusniige

HANTINARBLANNAFIUNLGT ARNAATIURBANNINTRINIIAAYINTTYTUATIUN IR NLAZ AN FRNTBsd TN LTt E

Ty
.
kN2

Hpudurius sz dulunansluirmiadeniuiuaudusalunisiisnisaesdinewind InaAduilsydnsanduius (r)
Winu 0.51 wag 0.50 @ﬂﬂqﬁﬁﬂd’ﬁﬁmmmﬁﬁﬁ?:ﬁu .01
Mddny: Tadefidaasieniugnisa dine TyTigaus afaAnuuT
ABSTRACT

The objectives of this study were to investigate the opinions towards the quality of accounting and financial statements,
the availability of accounting office and success in providing accounting services and to determine a relationship between
opinions towards the quality of accounting and financial statements, the availability of accounting office affecting the success of
accounting services. The sample of this study was selected from 47 entrepreneurs who used the services of SukhonSaragganonda
accounting office based on a Census sampling to collect information from all customers. Research instrument for data collection
was a questionnaire. Data were analyzed using statistics, including mean, percentage, standard deviation as well as hypothesis
testing by using correlation coefficient statistics through Pearson's Product Moment. The results of this study indicated as follows:

When the opinion towards overall quality of accounting and financial statements was studied, the quality of the availability of
the accounting office and the success of the service was at the highest level.

The results of hypothesis testing showed that the quality of accounting and financial statements and the availability of
the accounting firm were positively related with the success of accounting firm service at the moderate level with a correlation
coefficient values (r) of 0.51 and 0.50, with a statistical significance level of .01.
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