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E-commerce on the importation of goods under the duty exemption value.
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Abstract
Thai Customs Department has set a minimum price of goods that is exempted from import duty or other tax burden
called "low-value shipments", each package with a valueless than 1,500 baht. Thus, there is a legal loophole that inevitably
affects the collection of taxes and duties of the Customs Department.
Therefore, the objective of this research is to study the impact on the change in the volume of import of goods
value less than 1,500 baht, which is exempted from import duty or other tax via the Suvarnabhumi Airport Cargo Clearance
Customs Office, using qualitative research to collect data of the imports of goods with a value less than 1,500 baht during

the years 2015 - 2019.
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The study found that imports of goods with a AanN1Ng value less than 1,500 baht ,via Suvarnabhumi Airport Cargo
Clearance Customs Office have increased rapidly according to the growth of the e-commerce system .Between 2015 and
2019, total imports shipments of goods with a value less than 1,500 baht are 620,713 1,343,364 3,720,462 13,207,219 and
28,539,733, respectively. Moreover, considering between January 2015 with an import volume of approximately 40,000
shipments and December 2019 with an import volume of approximately 3.5 million shipments ,the amount of import
shipments with a value less than 1,500 baht and exempted from import duty or other tax have increased approximately 87
times or almost 8,700% in five years.

From the results of this study, it suggests that the growth of the e-Commerce system has affected the structural
changes of imports by using a legal loophole of low-value shipments channel. As a result, Thailand has lost its revenue

from import duties on these import shipments which is likely to increase rapidly in the future.

Keywords: Import duty, Customs, E-commerce
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Table1import of goods value less than 1,500bahtbetween 2015-2019

Monthly import (shipments)
2015 2016 2017 2018 2019
Jan
43,468 89,267 183,097 712,214 1,837,450
Feb
37,104 101,592 208,059 543,827 1,532,554
Mar
50,379 122,869 329,941 799,658 1,964,291
Apr
49,704 93,784 278,057 719,691 1,887,456
May
54,935 85,640 321,773 863,455 2,068,905
Jun
53,737 96,557 327,947 793,099 2,178,681
Jul 58,281 105,626 343,541 824,067 2,553,856
Aug
52,096 119,092 320,862 1,053,175 2,341,694
Sep
52,587 100,864 403,716 1,409,358 2,801,529
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Monthly import (shipments)
2015 2016 2017 2018 2019
Oct
55,915 82,844 410,768 1,497,749 2,502,889
Nov
54,041 142,617 592,701 1,932,642 3,311,322
Dec
58,466 202,612 660,477 2,058,284 3,559,106
Total
620,713 1,343,364 3,720,462 13,207,219 28,539,733
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